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Write for Samples and Price Lie 






COSTS | MAKES 
LESS THAN y CLEAN - NEAT 
BURLAP BUNDLES 
DOES A KEEPS THE 
BETTER JOB MOISTURE IN 
We will send full size working samples that will prove ia 


your own shipping room that S. OL N is superior to aay 
other wrapper for retaining dirt and moisture around the roots 
and delivering a clean, attractive package. 


SAXOLIN is two sheets of kraft Lp ae cemented with 
asphalt filler and crinkled to stretch and conform to shape of 
bundle. 

It's waterproot—tough and easy to handle. 

If you are using any special size material for oor! 


tell we the size and we will send samples. Try SAXOLIN 
now and be ready for your next tiegine season. 


Cuage Bas Co 





gp nk lesale ms king Company 














“THE AMERICAN LINE” 
AMERICAN NURSERYMAN 
AMERICAN “vRavt. BULLETIN 
AMERICAN ‘Ruts COMPANY 


Leading Publications in Their Fields 
P. O. Box 124, ROCHESTER, N. Y., 39 State St. 





24 Issues for $45 


A Whole Year’s Advertising 
Covering the Trade 





Is your business able to maintain a display 
sign the year around before the entire Nursery 
Trade? You can do it for above rate, com- 
mencing now, in 
AMERICAN NURSERYMAN 
Published Semi-monthly, on Ist and 15th 


Goes every month into every state in the Union 





THIS SIZE SPACE 


$2.10 Per Issue 
Under Yearly Term $1.90 

















Specialty Dept. Cleveland, Ohio 
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It’s Not Too Late 


Send in your orders. Our 


m7 
™ 








—_—we. 
a Se 


stock assortment is in very 
good shape and we're ina 
position to handle all orders 
with true J & P quality and 
service. The late season has 


i benefited many and there's t 
1 still a lot of business to be 
i had. 


Write or wire your requirements now. 





JACK & PERK 








Newark , New York. 








THE BIG BALE 


20 bushels finely granulated high qual- 
ity peat moss. 


ATKINS & DURBROW, Inc., 
165-D John St. 
New York, N. Y. 























Wayside Gardens 


HARDY PERENNIAL PLANTS 
EXCLUSIVELY 





| Write for Trade List | 


THE WAYSIDE GARDENS co. 


MENTOR, OHIO 
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For Previous Events See the Files of Issues Under the Same 
Management, 1893-1931; Including A. A. N. History from 1875 
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trol of pests; 


C. E. Cary, Educ. Director of the A. 
A. N., says: “With a copy at hand for 
ready reference the various workers in 
the nursery can now determine the cor- 
rect solution to the many problems that 
are presented da ay by day. The general 
manager, the field foreman, pro tors, 
packers, and salesmen, in fact all nur- 
sery employees can read it, study it, and 
profit thereby.” 

A nurseryman says: “It will save 
some nurserymen hundreds — perhaps 
thousands—of dollars this coming sea- 
son to read the propagating tables 
alone.” 

An editor says: ‘No matter what lit- 
erature a nursery concern or an individ- 


Built sturdily and bound in 





More $ $ $ by Saving Cents 


With today’s low prices, your surest way to increase profits is (1) to sell 
more stock (2) at lower production and selling cost. 
the complete, practical informatien available now for the first time in 


For nurserymen, florists—everyone who grows or sells ornamental or 
fruit plants—it is as necessary as a mariner’s chart to an ocean pilot. Com- 
mencing with a survey of the nursery business, it contains chapters on the 
location and layout of the nursery; tools; structures for propagation; soils 
and fertilizers ; several chapters on the different methods of propagation, all 
containing the latest results of practical research; cultural practices; con- 
storage, packing and grading; office management; selling 
methods; nursery laws and quarantines; and plant patents. 


wear-proof fabrikoid to give 
service in your office, potting shed, greenhouse and in the field. 


Price $5.00, postpaid from 


AMERICAN FRUITS PUBLISHING COMPANY, INC. 


You can do this with 


The 
Modern 


Nursery 


By ALEX LAURIE 
and 
L. C. CHADWICK 


ual nurseryman may have in his library, 
The Modern Nursery should be added.” 


A seed importer and wholesaler says: 
“The chapter on propagation from seed 
answers so many questions which we re- 
ceive from customers that the book 
should be of immense value to those in 
or |, anaes entering the nursery 
trade.” 


The book contains 500 pages of tested 
information, with 110 illustrations and 
70 useful tables. Based on actual prac- 
tices of leading nurserymen in every sec- 
tion of the country. If you use but one- 
tenth of its ideas you will get back your 
investment many times over.” 





SEEDLINGS 


CLEAN COAST GROWN 


We have good stands in all lines, which 
look very promising, they will be carefully 
dug, graded, and packed, so they will reach 
you in first class condition. 





Our usual extensive line of SHADE 
and ORNAMENTAL TREES, SHRUBS 
and ROSES. An especially fine lot of 
BIRCH, MAPLE, THORN and FLOW- 
ERING CHERRY. 

PRICES RIGHT 
WRITE FOR PRICES 


Portland Wholesale 
Nursery Company 


East Morrison at 23rd St. 
PORTLAND - - OREGON 













Canterbury 


Buxus sempervirens and 
B. suffruticosa at reasonable 
prices. Quantity production; 
selected and graded plants 
shipped on each order. 
Write today for new list of 
sizes and prices. 


Canterbury Nurseries, Inc. 
Box A, Easton, Md. 


Boxwood 


















EK. PD. BERNARDIN 


PARSONS, KANSAS 
Established 1870 
Specializes in 
AMOOR PRIVET, SHRUBS 
EVERGREENS 
and 
SHADE TREES 


for the great Southwest. 

















P. O. Box 124 Rochester, N. Y. 
Rhododendrons, Kalmias 
cae WE THANK YOU 


We can supply both collected and nur- 
sery-grown plants of the above in any 
quantities and sizes. 

Orders booked now for fall and spring 
shipments. 

LINVILLE NURSERIES 
LINVILLE, NORTH CAROLINA 


Price list upon application 


Address all communications to: 
L. A. and P. J. A. Berckmans, associates, 
Washington Road, Augusta, Georgia 


for your patronage during the past sea- 
son. We hope you at least “broke even” 
and are looking forward with a spirit of 
optimism to better business during 1932- 
33. We are. 

Let us work together. 


Willis Nursery Co. 


WHOLESALE NURSERYMEN 
Ottawa, Kansas 








Waterlilies & Fancy Fish 


SEND FOR WHOLESALE LIST 


Buskirk’s Independence Nurseries Co. 
INDEPENDENCE, OHIO 





CONIGISKY’S 


HAND COLORED PHOTOGRAPHS 
DOUBLE AGENT’S ORDERS 


Shrubs, Perennials, Evergreens, Roses 
wan Pi yt -y eres 








B. F. CONIGISKY #4 Hamitos 








Do Ads in Trade Papers Pay? 


Does it pay to advertise in the jour- 
nals of your trade? 


In a recent survey as to the number of 
failures, mergers or discontinuances of 
business among trade-paper advertisers 
and non-advertisers, it was found that 
nearly 94 per cent of the now non-exist- 
ent firms “did not attempt to promote or 
stimulate their business through their 
particular trade’s publications or direc- 
tories.” 


Figures compiled by Otto Baedeker & 
Associates show that of a total of 12,003 
failures, mergers and discontinuances, 
11,279 were non-advertisers in their 
trade publications. 


It would be interesting to know what 
per cent of the whole number engaged in 
these several industries (selling to the 
retail merchant) are advertisers in the 
journals of their own trade. 

—Southern Florist and Nurseryman 








WE SUGGEST RESERVATION OF ADVERTISING SPACE NOW FOR THE COMING MONTHS 


inthe AMERICAN NURSERYMAN 


Exclusively for the Nursery Trade and Allied Interests 
Logical Medium for Inter-Trade Commanication 


National and International Circulation 
39 State St., Rochester, N. Y. 


AMERICAN FRUITS PUBLISHING COMPANY, INC. 


Chief Exponent of the 
American Nursery Trade 





























AMERICAN NURSERYMAN ---- June 


EDITORIAL DEPARTMENT—Communications on any sub- 
ject connected with Commercial Horticulture, Nurseries or Ar- 
boriculture are cordially invited by the Editor; also articles on 
these subjects and papers prepared for conventions of Nursery 
er Horticultural associations. We also shall be pleased to re- 
produce engravings relating to these topics, Orchard Scenes, 
Cold Storage Houses, Office Buildings, Fields of Stock, Specimen 
Trees and Plants, Portraits of Individuals, etc. Engravings will 
be made frem photographs at cost. 

Advertising—Last forms close (semi-monthly) on the 10th 
and 25th of each month. If proofs are wanted, copy be 
on hand one week earlier. 

“AMERICAN NURSERYMAN?” is distinctive in that it reaches 
an exceptional list and covers the field of the business man en- 
gaged in Commercial Horticulture—the carlot operator. Here is 
concentrated class circulation of high character—the Trade 





Journal of Commercial Horticulture, quality rather than 
antity. 

= “AMERICAN NURSERYMAN” will not accept advertisements 

that do not represent reliabi ms. 





SUBSCRIPTIONS—“AMERICAN NURSERYMAN,” published 
semi-monthly, on Ist and 15th, will be sent to any address in 
the United States for $2.00 a year; Foreign $2.50 a year; Canada 
$3.50 a year. Single copies of current volume, 15c; of previous 
volumes, 25c. 

L. M. GEMINDER 
General Manager 
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WHAT THIS MAGAZINE STANDS FOR—Clean chronicling 
of commercial news of the Planting Field and Nursery. An | 
honest, fearless policy in harmony with the growing ethics of | 
modern business methods. 

Cooperation rather than compctition and the encouragement 
of = that makes for the welfare of the trade and of each of tts 
units, 

Wholesome, clean-cut, ring true independence. 

INDEPENDENT AND FEARLESS—“AMERICAN NURSERY- | 
MAN” makes no distinction in favor of any. It is untrammeled | 
in its absolutely independent position and rates the welfare of 
the Nursery Trade above every other consideration. 

OF-This Magazine has no connection whatever with a par- 
ticular enterprise. Absolutely unbiased and independent in all 
its dealings. 

Though it huppens that its place of publication is in the enst- 
erm section of the country, it is thoroughly National t= its char- 
acter and International in its circulation. 

Its mews and advertising columns bristle with announce- 
ments from every news corner of the Continent. 

It represents the results of American industry in one of the 
greatest callings—Commercial Horticulture in all its phases of 
aad Stock, Orchard and Landscape Planting and Distribu- 
tion. 

39 State Street, 
Rochester, N. Y. 











Classified Business Announcements In Current Issue 


AN INDEX OF CURRENT WANTS AND OFFERINGS IN THE NURSERY TRADE 


Aiken, George D...........- Cuthbert Raspberry, Plants....... 226 
American Bulb Company....importers Bulbs, Seeds, Etc....... 227 
Atkins & Durbrow, Inc...... i. ... OPPPPTTTT TT 214 
Bernardin, E. P..........++- General Nursery Stock............ 216 
Bobbink & Atkins.......... Broadleaf Evergreens, Etc........ 226 
Bridgeport Nursery ........ General Nursery Stock...........-- 225 
BemeE, BE, Ta cccccccscce ane ke wes ne scedenwdeuncetouoses 227 
Burr & Company, C. R...... General Nursery Stock...........- 229 
Buskirk’s Independence Nurs.Waterlilies, Fancy Fish.........-- 216 
Canterbury Nurseries ....... ES oF ncatcccen ste diwxsnese 216 
Chase Bag Co.............+- II 6566 dno g Se cuieesesicccsneee 214 
Chase Company, Benjamin..Nursery Labels ................+- 228 
Clark & Son, Walter E...... Praveen TR occ ncccccisccecceves 228 
Conigieky, B. F...........-- Hand Colored Photographs........ 216 
DIRECTORY .....ccccccces Growers of Young Stock.......... 226 
Pees, Ges A, cocccccesssswed “Go-West” Weevil Eradicator...... 229 
Par Be cccicccccccveccsccnd Old Established Nursery.......... 230 
Foster Nursery Co.......... Grape Vines, Currants,Etc........ 225 
Herbst Bros. ...<.........-- Tree and Shrub Seeds............ 229 
Hill Nursery Co............. Evergreen Plate Book............ 229 
Hill Nursery Co., D......... Evergreen Specialists ............ 232 
Hobbs & Sons, C. M........ General Nursery Stock............ 225 
Hoganeville Nurseries ...... I as tae 62 in a acne Oe ea 227 
Horticultural Advertiser ....Trade Paper ................e00- 227 
Howard-Hickory Co. ....... Se ee re 228 
Howard Rose Co......... ee eee ee 227 


ligenfritz’ Sons Co., |. E..... Fruits and Ornamentals........... 225 


sJackson & Perkins.......... General Nursery Stock............ 214 
Kelsey Nursery Service..... Lining Out Stock................. 229 
Library Department ........ Horticultural Books .............. 231 
Linville Nurseries .......... Rhododendrons, Etc. ............. 216 
Levett, Lester C........000: Privet and Berberis............... 227 
McLaughlin, Gormley, King Selocide .................ccccceee 218 
“Modern Nursery” ......... Valuable New Book............... 216 
Monroe Nursery ............ Fruits and Ornamentals........... 225 
Naperville Nureertes ........Lining-out Stock ................. 228 
Northeastern Forestry Co....Lining-out Evergreens ........... 225 
Ps es Wide bce 0 ssancetaks Re 227 
Painesville Nurseries ....... General Nursery Stock........... 213 
Parsons Wholesale Nurseries.General Nursery Stock............ 216 
Portiand Wholesale N. Co...Seedlings .............. 0.0 ccc eeee 216 
Princeton Nureeries ........ General Nursery Stock............ 227 
Process Color Printing Co...Loose-leaf Plate Book............. 229 
Rameey & Co., L. W......... Catalogue Printers ............... 227 
SS Ty so vvnvessevase Insecticide Dusting Machine...... 227 
Southern N. & L. Co. ........ Ph docu a anhneeeaw amend 228 
Storrs & Harrison Co....... General Nursery Stock............ 213 
Se Se Ba sddeesccuss I IS ois oceans dabeee< 227 
Wayside Gardens Co........ Hardy Perennial Plants........... 214 
Westcott Nurgery Co........Evergreens, Shrubs, Trees........ 229 
Westminster Nursery ....... Preweh, Tiembem, Geisn. .ssccccccecs 227 
Willis Nursery Co........... i CE vestecsentsncenes 216 
Wohlert, A. E.............. General Nursery Stock........... 228 
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you your money back! 





SELOCIDE SéeA4“ RED SPIDERS 





Cea tests prove that you 
can make this astonishing kill with 
Selocide. Professor Alex Laurie, in a 
recent issue of his Growers’ Bulletin 
tells how he tested Selocide. Why he 
approves it. But you be the final judge. 

Use the coupon on the right to get 
a can of Selocide. If one application 
does not kill at least 90% of the red 
spiders on your plants—we promise 


Now you can WIP E OUT Red Spiders 


One Spray Kills More than 90% 


Tkere has never been a spray like 
Selocide. The secret of this important 
discovery is Selenium. This powerful 
compound is a much more satisfactory 
spray against red spiders than the 
best pyrethrum and derris (Rotenone) 
sprays. Yet when properly used, Selo- 
cide does not remove the bloom from 
carnations. Selocide will guard your 
flowers, evergreens and cucumbers. 
It will pay you to use this coupon now. 


yA 









AN-1 


payment for 


at. ($1.00) 0; 1 gal. ($2.75) D; 








Send me free illustrated booklet. I enclose 


following order of Selocide: 1 
5 gals. ($12.00) D2. 
My jobber ts...... 


Address... 


McLaughlin Gormley King Co., Minneapolis, Minn. 
Sn 5:06 £d0dbGAsb are 0knkcds eemendarkenesséesiedsetenduns 











DIRECTORY OF NURSERY TRADE ASSOCI ATIONS OF AMERICA 


American Association of Nurserymen — 
Charles Sizemore, Secy., Louisiana, Mo. 
July 19-21, 1932; West Baden Springs, Ind. 

Alabama Nurserymen’s Association—H. 
A. Pauly, Secy., Birmingham. 


Arkansas Nurserymen’s Ass’n.— W. M. 
Moberly, Secy., Sulphur Springs. 1932: 
Fayetteville. 


California Assn. of Nurserymen—Henrv 
W. Kruckeberg. Secy., 340 S. San Pedro St., 
Los Angeles, Cal. Sept. 22-24, Riverside, Cal. 

Connecticut Nurserymen’s Association — 
A. E. St. John, Secy., Manchester. 

Eastern Canada Nurserymen’s Associa- 
tlon—Chas. K. Baillie, Secy., Box 158, Wel- 
land, Ontario. 

Eastern Nurserymen’s Association—Rus- 
sell Harmon, Stroudsburg, Pa. 

Fruit and Flower Club of Western New 
York—W. R. Welch, Secy., Geneva, N. Y. 

Illinois Nurserymen’s Association—Miles 
W. Bryant, Secy., Princeten. 

lowa Nurserymen’s Association—C. C. 
Smith, Secy., Charles City. 

Long Island Nurserymen’s Association— 
H. Fiel, Secy., Lynbrook, L. I. 

Ass’n of Kansas Nurserymen — Charles 
Scott, Secy., Topeka. 

Kentucky Nurserymen’s Association—Al- 
vin Kidwell, Secy., Sparta. 

Massachusetts Nurserymen’s Association 
—Winthrop H. Thurlow, Secy., West New- 
bury. 





Michigan Association of Nurserymen— 
N. lL. W. Kriek, Secy., Lansing. 
Minnesota Nurserymen’s 
W. T. Cowperthwaite, Secy., 

St., St. Paul. 

Mississippi Nurserymen’s Association—M. 
B. Allen, Secy., Lilydale Nurs., Long Beach. 

Missouri Nurserymen’s Association — 
William A. Weber, Secy., Affton. 

Nebraska Nurserymen’s Association — 
Ernst Herminghaus, Sec’y., Lincoln. 

New England Nurserymen’s Association— 
W. N. Craig, Secy., Weymouth, Mass. 

New Jersey Association of Nurserymen— 
Fred D. Osman, Secy., New Brunswick. 

New York Nurserymen’s Associaton — 
Charles J. Maloy, Secy., Rochester. 

Northern Retail Nurserymen'g Association 
—H. G. Loftus, Secy., 19 Arthur Ave. S. E., 
Minneapolis, Minn. 

Ohio Nurserymen’s Association—G. Wal- 
ter Burwell, Secy., 4060 E. Main St., Co- 
lumbus. 

Oklahoma Nurserymen’s’§ Association — 
Mrs. W. E. Rey, 5310 Belle Isle Ave., Okla. 
City. 

Oregon Nurserymen’s Ass’n.—Eldon Der- 
ing, Secy., Peterson & Dering, Portland. 

Pacific Coast Association of Nurserymen-— 
C. A. Tonneson, Secy., Burton, Wash. Aug. 
30-31, Sept. 1, 1932, Portland, Ore. 

Pennsylvania Association of Nurserymen 
—H. L. Haupt, Hatboro, Pa. 


Association — 
20 W. Fifth 





Rhode Island Nurserymen’s Association— 
V. A. Vanicek, Secy., Newport. 

Rio Grande Valley Nurserymen’s Assn.— 
H. L. Bonnycastle, secy., Mercedes, Tex. 

Rocky Mountain Nurserymen’s Assn.— 
Chas. C. Wilmore, Secy., Box 382, Denver. 

South Dakota Nurserymen’s Association 
—J. B. Taylor, sec’y., Ipswich. 

Southern Alabama Nurserymen’s Ass’n.— 
W. H. Pollock, secy., Irvington. 

Southern California Nurserymen’s Ass’n.— 
Chas. N. Keiter, Secy., 159 So. Balm Dr., Bev- 
erly Hills, Cal. Hold monthly meetings. 

Southern Nurserymen’s Association— W. 
C. Daniels, Sec’y., Charlotte, N. C. 1932: 
August 24-25, Chattanooga, Tenn. 

South Texas Nurserymen’s Ass’n.—R. H. 
Bushway, Secy., 304 McGowen Ave., Hous- 
ton. 

Southwestern Nurserymen’s Association— 
Mrs. Thomas B. Foster, Secy., Denton, Tex. 

Tenness:e Nurserymen’s Association — 
Prof. G. M. Bentley, sec’y., Knoxville. 

Twin City Nurserymen’s Association—J. 
Juel, secy., Hoyt Nurs., St. Paul, Minn. 

Virginia Nurserymen’s Association—W. N. 
Roper, Secy., Petersburg. August 15, Roan- 
oke. 

Western Association of Nurserymen — 
George W. Holsinger, Secy., Rosedale, Kan 

Western Canada Nurserymen’s Associa- 
tion—T.°A. Torgeson, Sec’y., Estevan, Sask. 

Wisconsin Nurserymen’s Association—M. 
C. Hepler, sec’y., Pardeeville. 


YOU CAN REACH NURSERYMEN 


In Advance of the Chicago 


American Association Convention 


With your Special Business Announcement in the forthcoming semi-monthly editions of the lively 


AMERICAN NURSERYMAN i? tirror of the Trade 


Send advertising copy now—one inch or more—and be represented, whether 


you attend the Convention or not. 





Here’s your chance to be in line! ! ! ! 


“Judiciously planned advertising is one of the most indisputably effective instruments with which to combat 


commercial depression. 


“ADVERTISING IS A BUSINESS ACCELERATOR OF PROVED POWER. 

“It keeps goods moving. It inspires confidence. It creates or augments good will. In order to accomplish 
these beneficent results, advertising must strike the public consciousness unremittingly. Any abrubt hiatus, any 
extended absence of the advertiser’s message may be disastrous.”—Dr. Julius Klein, Assistant Secretary of Com- 


Merce, Washington, D. C. 


FORMS FOR JUNE 15 ISSUE CLOSE JUNE 8th-10th. 


Where Advertising Is Not Expensive. 


AMERICAN FRUITS PUBLISHING COMPANY P.O. Box 124 ROCHESTER, N. Y. 














To Make America More Beautiful and Fruitful 


The Nurseryman’s Forte: 








American NurseryMan 
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A. A. N. Convention Meets In Chicago This Year 


Closing of West Baden Springs Hotel Necessitates Change of Meeting Place—Hotel 
Stevens, Chicago, Selected by Executive Committee—Dates Remain Same 


HANGE of meeting place for the an- 


nual convention of the American 
Association of Nurserymen has been 
necessitated because of the fact that the 
West Baden Springs Hotel is to be closed 
July ist. 
The A. A. N. 
selected Chicago with Hotel 


executive committee has 
Stevens as 


headquarters. The hotel makes very special 
rates for the Nurserymen: 
1 Person ....$3.00 $4.00 $5.00 
2 People ....$4.00 $4.50 $5.00 
Twin Beds ...$6.00 $7.00 $8.00 


John F. Bowman, Convention Manager 
of Hotel Stevens, has advised Secretary 
Sizemore that each member of the associa- 
tion who wants a $3.00 room will get it or 
two people wanting a $4.00 room will get it. 
All rooms are equipped with private bath. 

This hotel offers the finest modern con- 
veniences, excellent rooms for exhibits, ex- 
tensive first floor lobby space, lounge for 
ladies, large coffee shop below lobby floor 
where a good meal can be secured at a very 
reasonable price. The hotel is located on 
the lake front on through Lake Shore Drive, 
with fine accessible parking space. Swim- 
ming and boating features are stressed for 
the pleasure of convention attendants. 

Reservations should be made at once at 
Hotel Stevens, Chicago. The convention 
dates remain the same: July 19-20-21. 





Plans for the convention program are 
practically completed and will be available 
soon. One of the features will be the 
proposition to organize an association of 
the retailers. It is expected A. C. Hanson 


will present this subject. 





Supply Below Normal For 1933 


Arizona Citrus Nurserymen’s Association 
reports that available citrus stock will run 
50% or more below nermal for spring 1933. 
Winter freezes, and fewer plantings due 
to business conditions are given as reasons 
for the smallest amount of budded citrus 
stock available than at any time in the last 
six years. Members of the association are 
making plans to bring the supply up to 
normal in 1934. 


Tree surgeons are experimenting on trees 
affected with oak root fungus, in Orange 
Co.- Cal., in the hopes of effecting a cure. 


State Nurseries Situation 

The committee on State Nurseries cover- 
ing our association territory has been active 
the past year with some interesting detail 
results to report. In summarizing the situ- 
ation thus developed, it appears that appro- 
priations are being made by the federal gov- 
ernment io various colleges on conditions 
that funds in similar amounts are received 
from each state, on the presumption that 
these colleges are equipped scientifically to 
carry on a Nursery business in promotion of 
woodlot forestry. As a matter of fact they 
have with good intentions assumed to per- 
form such service, while in reality, after sev- 
eral years of endeavor, there is no definite 
showing of windbreak and woodlot forestry 
from that source of supply, even to the ex- 
tent of 10 per cent efficiency other than 
mere presumption that results justify such 
activity. 

The governor cf one of our coast states 
disapproved of such procedure as paternalis- 
tic and wasteful. Arthur M. Hyde, secretary 
of agriculture, advises that it is for each 
state to determine whether appropriations 
for the purposes are to continue, as funds 
from the federal government cease when 
the state does not include the prorata item 
in the college budget. 

The question is also raised from the tax- 
payer’s viewpoint as to whether any educa- 


tional institution established for scientific 
instruction should engage in any line of ac- 
tivity in competition with private business, 
and especially in performance based on pre- 
sumption as contrasted with scientific prin- 
ciples, as appears to be the case in such 
Nursery activity—C. A. Tonneson 


Fertilizer licenses—The state of California 
requires that Nurserymen and florists hand- 
ling fertilizer for sale in California must 
have a state license to do so. The Nursery 
license does not include this. 


A. A. N. Headquarters Hotel 


The Stevens Hotel, Headquarters for the 
A. A. N. convention, July 19-21, Chicago, IIL, 
is the largest in the world, representing an 
investment of $27,000,000. The building oc- 
cupies a ground area 402 by 178 feet and is 
25 stories in height, with a four-story tower. 
The Stevens has its own ice cream factory, 
its own laundries, its own candy factory, 
printing establishment and power plant. The 
house surgeon has a completely equipped 
two-ward hospital and operating room. From 
the roof garden promenade one can see the 
cliffs and dunes of Michigan. A _ 101-foot 
reservoir stores water for bathing and drink- 
ing purposes. The Grand ballroom seats 
4,000 guests. There is an army of 2500 em- 
ployees and 14 passenger elevators to give 
the best of service. These and many other 
fine points are credited to the A. A. N. con- 
vention headquarters hotel—yet the rates to 
Nurserymen are nominal: $3 single, $4 
double; every room with a private bath. 
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Trade Outlook As Seen by a Nurseryman 


Better Times Here But Trade Is Unprepared—Lessons Taught By Depression Should 
Be Practiced—Wide-Awake Nurserymen Will Reap First Profits 


ITH the end of the season so near at 
W iiss it may prove interesting to 
study and look around to see how 
some of the Nurserymen are feeling. Gen- 
erally speaking: The past season has again 
proved better than expected. Especially in- 
teresting is it to note that firms which have 
kept up their prices, regardless of the very 
unhealthy competition seen in many locali- 
ties, are feeling better than the ones which 
have tried to beat the price cutters at their 
own game. 
Direct-to-Public Sales 

After all is said and done, the influence of 
the unlimited selling of Nursery products 
through hitherto unknown channels, how- 
ever disastrous for the moment it may have 
been for many of our brethren, will prove in 
the long run a blessing. It shows us clearly 
that we have made a mistake in thinking 
that our product was only intended for the 
upper classes. And if the same Nurserymen 
who are now sacrificing their products at a 
price far below the cost of production will 
wake up and start a campaign of selling 
direct to the public, the low prices of today 
may still prove a boon to the trade. 

Store Sales Aid Nursery Business 

Without doubt many of us have learned 
that if the new class of customers, created 
through these much despised lower prices, 
were able to buy direct from a Nursery at 
even slightly higher prices, at least 75% of 
them would be glad to do so. The store 
which is handling our products without 
necessary facilities and without help schooled 
in the peculiarities of our trade, is doing us 
indirectly a favor, by making the public 
sick of this kind of service and getting them 
to be on the outlook for a source of supply 
where they get satisfactory results with the 
plants bought. 

Offer Something New 


We from our side have made many mis- 
takes in the past. One of them being our 
idea that landscaping was something out of 
the ordinary and should therefore be 
charged accordingly. We also have lost 
sight of the fact that our public will get fed 
up if we continually offer the same bill of 
fare. It has been my experience that the 
Nurseryman who dares to offer something 
new in his territory is the one who gets the 
best of the trade. 

Show a plant, even of an old variety, in a 
new color or shape and the demand will rise. 
So many of our would-be customers turn 
out to be visitors, simply because they don’t 
see something to attract and hold their at- 
tention. Row upon row of Vanhouttes, 
Norway spruce, Globe arborvitae, Silver 
Maples, etc., etc., may look very neat, but no 
drawing cards. Show however, for example, 
a group of different Oriental Poppies in 
bloom, or an apple tree, trained as a Spalier, 
or a well grown standard rose in bloom and 
the visitor will become a customer, who not 
only buys the out of the ordinary, but the 
common plants as well, inasfar as he has 
gotten the impression of dealing with a fel- 
low who knows his stuff. 


Trade Prepared For Better Times? 


All in all our trade is still in the growing 
Stage. As soon as we feel more the in- 





Insect Control Should Begin With Root Treatment 


Present day spraying methods are wrong, 
according to Dr. J. W. Morrow, Portland, 
Ore., physician and amateur horticulturist. 
He says in Western Florist and Nursery- 
man: 

“Florists, fruit growers and Nurserymen 
are using the same methods today which 
were in use 50 years ago. The upper sur- 
face of a plant leaf, the surface exposed to 
the elements, is hermetically sealed for the 
protection of the plant. The lower surface 
which does not come in direct contact with 
the elements, acts as the lungs of the plant. 
When the lung surface is sprayed from be- 
low, with sulphur, lime or arsenic, the air is 
cut off from the plant. The lungs are thus 
made useless. 

“Diseased or bug-ridden plants, vegetables, 
flowers or shrubs in the future will be ac- 
corded the same treatment now given to 
ailing human beings. Sterilization is the 
secret. More than one-half of a growing 
plant’s vitality is ordinarily wasted in pro- 
tecting itself from constant attacks by 
worms, insects and parasites. My idea is to 
sterilize the roots or seed before planting 
and then spray with my solution any fertili- 
zer which may be used. The ground is then 
prepared and sprayed before the plants are 
placed in it.” 

An area from 10 to 12 inches around each 
plant should be treated to get the best re- 
sults, in Dr. Morrow’s opinion. One treat- 
ment would last at least one season and 
plants or flowers gain added color and size 
after being sprayed with the solution. The 
spray results in instant death to insects, cut- 
worms, earwigs and parasites which natural- 
ly feed on plant leaves and roots. 


Dr. Morrow compares the plant treated 


‘with his solution to a human body which has 


been surrounded by favorable conditions and 
protected by proper sterilization. He plans 
to make his plants so strong and healthy 
that they will be immune from attacks. 
The solution is very inexpensive, accord- 





fluence of the better times which are begin- 
ning to show signs of being here (and no 
more just around the corner!) we will see a 
gradual increase in the demands for our 
products. But the fellow who is ready for 
it is the one who is going to reap the bene- 
fits. To illustrate this more clearly, let me 
give you one of my tips to my customers. 

Through the past years’ slump in building, 
the demand for shade trees has dropped con- 
siderable. I know, however, for a fact that 
an order for 20,000 2” elms has been hang- 
ing fire for a long time, simply because the 
buyer could not locate that many trees at 
one source. 

It looks to me as if the wise ones in the 
trade should plant shade trees for future 
use. As soon as real estate developments 
are started again the demand for this one 
class of our product will be very heavy. Are 
we ready to fulfill it? I for one doubt this 
very much. 

See you again later. Keep your place 
clean, a smile on your face, and hope in your 
heart. 

“The Dutchman” 


ing to Dr. Morrow, and has been known and 
used in the science of medicine for more 
than 100 years. It consists of potash mixed 
with powerful poisons. 

Dr. Morrow said: “A grower should not 
attempt to prevent plant infection or to at- 
tempt a cure by spraying only the surface of 
the leaves. The treatment should begin 
with the roots. 

“Also a human body could not be cured 
of an ailment instantly. It might take from 
two to four weeks for the solution to take 
effect on a growing plant.” 




















AMERICAN ROSE SOCIETY 
Robert Pyle, Weet Grove, Pa., Secy. 











The annual meeting of the American Rose 
Society will be held at Toronto, Canada, 
June 27-28, 1932; headquarters at the Royal 
York Hotel. Regular sessions of the Ameri- 
can Rose Society will be held at 2:30 and 
7:30 p. m. on Monday, June 27, 1932. 

Tuesday morning, June 28th, inspection of 
two Municipal Gardens, Tuesday afternoon 
Rose Show of the Rose Society of Ontario. 
In the evening of the 28th, the Premier of 
Ontario will present important awards, in- 
cluding the Nicholson Challenge Bowl. 

For members who can remain to the 29th, 
trip to Brampton, the location of the Dale 
Estate, and to Guelph, where is located the 
Ontario Agricultural College and the Rose 
Society of Ontario’s Test Garden. 





S. A. Horticultural Cooperative 


Convinced that the best means of defend- 
ing their interests lies in cooperation, says 
the Buenos Aires Standard under date of 
April 15, the horticulturists of Lules have 
recently begun to take the first steps toward 
the formation of a cooperative, in which 
they place their highest hopes. In the past 
two great drawbacks have hindered the pros- 
perity of this region, which are respectively 
the fall in value of their products, owing to 
the absence of markets for their goods and 
the excessive profits taken by the middle- 
men of the coastal district, and again the 
excessive rents which they have been re- 
quired to pay for their lands: which handi- 
caps they hope to eliminate by their co- 
operative. 


Beetle Traps Improved 


The traps used this year for catching Jap- 
anese beetles in the area under quarantine 
will not have to be emptied by hand every 
time it rains, as they have in past seasons. 
Slots cut in the bottom of the containers will 
permit the rain water to run out, thus re- 
ducing the labor of operation. These slots 
are cut, at small cost, with a special device 
developed by the Plant Quarantine and Con- 
trol Administration of the United States De- 
partment of Agriculture. 

Japanese beetle traps are placed at 
strategic ‘points surrounding most of the 
quarantined area during the time the adult 
insects are in flight, not primarily to destroy 
as many beetles as possible, but rather to 
provide information on the spread of the in- 
festation. 
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Credit Problems of the Industry Discussed 


Indefinite Credit Policy Contributing Cause in All Cases of Failure—Losses Through 
Properly Controlled Credit Very Small—Expert’s Suggestions 
By F. A. Martinetti, Bradstreet Company, Manager Tacoma, Wash., Office 


Regarding credit problems of the trade, 
Mr. Martinetti, who addressed the Pacific 
Coast Association of Nurserymen on this 
subject last year, says: 

Some lines of business have certain prob- 
lems characteristic to their particular line, 
but before studying your credit problems I 
had not heard of any industry having all 
the prcblems of credit. One reason for this 
condition is the fact that the Nurserymen, 
florists and bulb men are of the artistic kind 
and, as we all know, the artistic tempera- 
ment is not usually the practical. 

Credit, like any other department of busi- 
ness, must be handled with some system in 
mind, but there seems to be no uniform 


practice. Granting credit in the old 
fashioned way is not tolerated in modern 
business. 


Extension of Credit 

Do you realize that about eighty per cent 
of the people in business are of less than 
$20,000.00 capital, and that 80% of the com- 
mercial failures of the country are in this 
class? Thus we see that the great majority 
of those in business are of comparatively 
small means. 

I can assure you that there is a general 
lack of appreciation of the importance of 
the credit end of business. No business can 
succeed that completely ignores the credit 
angle. 

Poor Credit Methods Blamed 

Last year there was a very complete in- 
vestigation into the causes of failure among 
six hundred bankruptcy cases in New Jer- 
sey. What did the results show? Poor 
business methods was given as the principal 
cause and this included the poor credit 
methods of those failing. Here is the word- 
ing of the final report: 

“Poor credit methods of the businesses 
that failed are evidenced by large losses 
from bad debts, trouble experienced in col- 
lecting accounts and the small proportions of 
concerns using credit bureaus as an aid in 
carrying on their credit business. For the 
year preceding failure the average bad-debt 
loss on open credit was 4.8% while the aver- 
age credit loss for retailers taken as a 
whole was 0.6%.” 

Controlled Credit Losses Small 

The census has shown us that our manu- 
facturing—wholesale and retail business— 
amounts to about- $190,000,000,000 a year. 
For the past few years liabilities of com- 
mercial failures have been averaging about 
$600,000,000 a year. You can safely figure 
an average return of 25% which leaves the 
net loss at about $450,000,000. If you figure 
the loss ratio on this you will find it amounts 
to about one-fourth of one per cent. There 
isn’t a person who wouldn’t be glad to do 
business on that basis and, mind you, this 
is the general average. 

Remedy For Credit Ills 

I would suggest following the methods of 
the large and successful corporations of the 
country. In the first place they have a 
definite credit policy. Their terms of sale 
are fixed and they abide by these terms. 
That does not mean there is no deviation 
from these terms for special reasons, but it 
does mean that houses sell on definite terms 
and you are expected to pay according to 
these terms. They do not hesitate to re- 
mind you by adding an interest charge 
which is also part of their credit policy. 
Charging interest on a past due account was 
unusual a few years ago, but more and more 
of the wholesalers are adopting this policy. 
One wholesaler told me recently that his in- 
terest charges on past due accounts more 
than took care of his credit losses. And 
why not? He has to pay interest on bank 
loans to carry the accounts that exceed his 
credit limits. 





Pays to Investigate Customers 

Then, having decided on a definite policy, 
the next most important thing is to investi- 
gate your accounts so that you are not sell- 
ing in the dark. 

In a national credit survey conducted by 
the Department of Commerce it was found 
that the retail concerns not using a credit 
service bureau had much higher losses than 
those availing themselves of this service, 
and in the bankruptcy cases we mentioned 
before, it was found that a very small pro- 
portion investigated their accounts. 

Do the large national companies investi- 
gate their accounts? I wish I could have 
you in our office for a few days so that you 
could see how much investigating is done by 
the progressive companies It is no re 
flection on anyone to be investigated; it is a 
routine procedure. Trade houses have 
learned, through the years, that it pays to in- 
vestigate their customers. It enables their 
salesmen to concentrate on the profitable 
accounts. It means easier collections, which 
save time and money, and reduces losses to 
a minimum. Now if the large successful 
companies can do this, why can’t you copy 
their methods? 

Cooperation Essential To Success 

Yet all this will be wasted if you are un- 
able to do just one thing. That is cooperate 
with your competitor. He is in business to 
make money just as you are and the more 
he makes the better he likes it. Particular- 
ly in times like these is it necessary for co- 
operation among competitors. If you feel 
the need of the stimulus of competition have 
all you want in the sales department but re- 
member there should never be any com- 
petition on credit terms. 


Remember the story of Tom Murphy. 
Tom had led a pretty gay life in his 
bachelor days but finally married. Months 


past and Tom was a splendid husband. One 
night he failed to appear for supper. Seven 
o’clock arrived and no Tom. There was no 
sign of Tom at nine o’clock. Mrs. Murphy 
couldn’t wait any longer. She had visions of 
Tom with the old gang and she wanted to 
fimd out, so she sent a telegram to about a 
dozen of his friends of former days, asking: 
“Where is Tom?” In due course Tom ar- 
rived home having had trouble with his car. 
After explanations Mrs. Murphy told Tom 
what she had done. Tom enjoyed the joke 
immensely. They were both eager to get 
the replies. When the telegrams had all ar- 
rived each one read: “Don’t worry, Tom is 
spending the night with us.” That’s co- 
operation. 


Cooperative Selling 


At the Pacific Coast Association of Nur- 
serymen convention George C. Roeding re- 
iterated his belief, published some time ago 
in these columns, that if cooperative selling 
were really put into operation, it would 
greatly reduce the wholesale selling costs 
in the East and particularly on the coast. 
Subjects that fall under the head of co- 
operative selling, are advertising, display 
gardens, production, prices, beautification of 
highways, standardization of grades, and 
standardization of names of plants. Mr. 
Roeding holds that one of the best ways to 
make the public plant-minded is to encour- 
age highway beautification up and down the 
Pacific Coast. Inasmuch as motorists or 
prospective customers seldom see the vari- 
ous plants to become interested in them in 
Nurseries unless they happen to drive past 
them, highway beautification provides an ef- 
fective method of indirect selling. 

In his annual report at the Pacific Coast 
Association convention Executive Secretary 
Tonneson said: 

“The question of co-operative selling has 
been before local Nursery groups in Oregon, 
California and Washington the past year. 
As with fruit and other cooperative shipping 
associations which have attained a fair 
measure of success through the avenues of 
costly experiences and years of time, some 


very important fundamentals must be ob- 
served for success. First, very definite 
grade standards established; second, cap- 


able disinterested persons employed to do 
the grading and packing; third, efficient 
salesmen who must understand marketing 
avenues be close observers of prospective 
changing conditions. In addition, because of 
greater diversity in classes and varieties in 
Nursery products, there will be further prob- 
lems to be worked out before successful co- 
operative selling is established in this line 
of industry.” 

The Horticultural Society of Boston and 
the New England Nurserymen’s Association 


are taking steps to bring about the beautifi- 
cation of the highways in New England. 











Estate of Mrs. Louis H. Swenson, Kingwood Park, Poughkeepsie, N, Y., Second Prize 


Class I] (Manual Labor Hired), 1931 Nationa! Yard & 


Contest. Trophy 


Presented to Mrs. Swenson by Gov. Franklin D. Roosevelt, at the New York Victory 


Celebration, May 28th. 
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Ralph Thrall Clcott 


Founder of American Nursery 
Trade Journalism 


HE FIRST Nursery trade paper in 

America was established in 1893, 
as long-time Nursery concerns know, 
and for nearly thirteen years was con- 
ducted under the personal and exclu- 
sive direction of Ralph T. Olcott, of 
Rochester, N. Y., who later founded 
the AMERICAN NURSERYMAN on 


broad and untrammeled lines. 
“The dean of Nursery Trade Jour- 
nalists.”—John Watson 








A Policy Roundly Echoed 
“Cultivated Americans, impatient 
with cheap sensationalism and windy 
bias, turn increasingly to publications 
edited in the historical spirit. These 
publications, fair-dealing, vigorously 
impartial, devote themselves to the 
public weal in the sense that they re- 
port what they see, serve no masters, 

fear no groups.”—Time Magazine. 








Sound Distribution 
“Distribution has been much 


stressed, perhaps correctly, by execu- 
tives, organizations and _ business 
analysts as the present main problem 
of industry. Nevertheless, I am of 
the opinion that there can be no sound 
distribution that is not based on sound 
production. 

“To find and serve a market is to 
presuppose a capacity to produce 
eronomically, wastelessly. Buyers 
have a way of seeking out the produc- 
er who best serves them at the fac- 
tory.”—Charles Ault, Auburn, Me. 








“A paper which gives the best value for 
the money to the reader will give the best 
value to the adve r as well. I don’t 
think there is any argument about 
soundness of this view.”—H. Dumont, Chi- 
cago, Ill., in Printers’ Ink. 














The Mirror of the Trade 








LOOKING AHEAD 


The American Nurseryman has repeatedly 
directed the attention of those in the Nur- 
sery trade to the advisability of considering 
production of trees and plants of strictly 
utilitarian value—as well as ornametal 
value. In this class, of course, are fruit trees 
and plants; but there are possibilities for 
production, for commercial planting, of Nur- 
sery stock to supply needs in manufactur- 
ing, in conserving bird and animal life, in 


forestry, in checking erosion of soil, etc. The 
subject thus far has not elicited much in- 
terest in the trade. 

Recently James L. Hickok, Mount Vernon, 
N. Y., has directed attention to the need for 
still greater effort than has been made to 
check erosion of soil. This need has been 
strikingly portrayed by Prof. J. Russell 
Smith, Columbia University, whose book, 
“Tree Crops: A Permanent Agriculture,” 
has been quoted from time to time in the 
American Nurseryman. Prof. Smith’s “two- 
story” agriculture, often referred to in these 
columns—the production of field crops and 
tree crops simultaneously (and for that mat- 
ter, root crops, extending the idea to “three- 
story” agriculture)—has evidently been re- 
garded as an idea ahead of its time, because 
land in the western hemisphere is not yet so 
crowded as to necessitate conserving space 
in intense tillage that characterizes practice 
in Europe. 

It would seem, however, that when the 
present era of ornamental planting settles 
down to regular practice _ without boosting 
and Nurserymen need another strong talk- 
ing point to stimulate business, the idea of 
taking out of rural life the drudgery of dig- 
ging and substituting for annual plowing, 
planting and tilling the more attractive way 
of planting trees once and enjoying leisure- 
ly harvesting of crops in the “permanent 
agriculture” way, interest will be centered 
in this subject of trees and plants for utili- 
tarian purposes. 

In a recent issue of the American Nursery- 
man is recorded an instance of the faith of 
the well-known Nurserymen, W. C. Reed & 
Son, in the utilitarian field. Other Nursery- 
men of course, are practicing what they 
preach, by liberal planting of commercial 
orchards of fruit and nut trees. 

It has been declared by some that com- 
mercial Nurserymen can produce stock to 
plant for forestry purposes to better effect 
and at less cost than can state Nurseries 
conducted at government expense. 


Mr. Hickok’s recent suggestion of activity 
on the part of Nurserymen in the direction 
of advocating Nursery-grown trees and 
plants for checking the ravages of soil 
erosion might result in an effective outlet 
for Nursery stock. 

But in view of long lack of initiative in 
these matters on the part of individual 
Nurserymen, it is probable that an addition- 
al Nurserymen’s Publicity Campaign on the 
lines indicated would be necessary to ex- 
pand a market. ‘ 


Said Dr. Julius Klein, Assistant Sec 
retary of Commerce, in a radio talk re- 
cently: 

“Our business recovery depends, as 
much as anything else, on efficient mer- 
chandising. It is up to the distributors to 
make it a “sell-now” campaign, and not 
wait for their customers to get into a “buy- 
now” frame of mind.” 


WITH OR WITHOUT PRICES 


Many exceptionally fine productions by 
catalogue Nurseries this year have been 
catalogues without prices, or a price list in- 
cluded as a separate and distinct feature of 
the catalogue. This plan of keeping sep- 
arate the descriptive and selling literature 
in the Nursery catalogue bids fair to becom- 
ing quite popular, and would seem to have 
several good points to recommend it, one of 
them being arousing the interest of a pros- 
pective purchaser to such a point that the 
price, whatever it is, will remain a second- 
ary consideration. 

But now comes to light an observation by 
the judges in the recent seed-nursery cata- 
logue contest conducted by Postage and 
the Mailbag (reported in another column) to 
the effect that one of the characteristics 
of a good catalogue is: 

Inclusion of “prices that are clearly stated 
for each item.” 

The publication “After Fifty Years” of 
the F. & F. Nurseries, Springfield, N. J., is 
one of the recent outstanding examples of a 
catalogue without prices. However, the 
main reason for omitting prices in this cata- 
logue say F. & F. Nurseries was because ‘t 
was expected that it would be used for a 
long time to come as a Nursery reference, 
long after the prices at date of publication 
were out of date. And undoubtedly this will 
prove to be the case. Arthur J. Jennings, 
of the F. & F. Nurseries, says: 

“If late years the prices of Nursery stock 
in general have fluctuated to such an extent 
that it seems inadvisable to include prices 
in any publication that might be used for an 
indefinite period. This, of course, was our 
real reason for omitting the prices in our 
anniversary catalogue, ‘After Fifty Years.’ 

“Nevertheless we are firm believers in a 
seasonal price list, and fully expect to fol- 
lew our previous policy of issuing what 
might be called an abbreviated catalog with 
prices, each season. Such a list seems to 
be an appropriate bid for business, and 
keeps one in line with competition. It is, 
furthermore, of practical use to the planter 
as it enables him to compute the cost right 
on the job, as he can carry such a price lisi 
in his pocket. In short, we are in accord- 
ance with the opinion handed down by the 
recent judges of Nursery catalogues, that 
the customer should be given as much prac- 
tical information as is possible at a glance, 
which | would include the important factor 
price. 

The publication of A. E. Wohlert, Nar- 
berth, Pa., entitled “Flowering Trees of the 
Orient” is very distinctly divided into twu 
parts—really it is two booklets bound in one 
cover. The first booklet describes; the sec- 
ond one is the price list. 

The American Nurseryman will welcome 
the experience and observation of catalogue 
firms along this line. 


CONVENTION DISCUSSIONS VALUABLE 


A prominent Eastern Nurseryman suggest- 
ed at one of the trade conventions this past 
year that a summary of convention ad- 
dresses be provided in advance of delivery 
so that members could discuss such ad- 
dresses intelligently. 

It seems like an excellent idea, since the 
exchange of ideas and experiences is one of 
the important objects of trade associations. 


What Does This Mean To You? 

It is estimated by a government authority 
that the potential demand for new homes 
in this country during the next five years 
will probably approximate 3,000,000. 
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The Price Cutter—The Nurseryman’s Enemy 


Editor American Nurseryman: 

The address on “The Evils of Price Cut- 
ting” delivered before the N. Y. State Asso- 
ciation at its January meeting by Mr. C. O. 
Warner, and published in your issue of May 
15th, is certainly to the point. Mr. Warner 
hits at the root of a good many of the 
troubles of the Nurseryman today. Until 
the Nursery industry is organized like most 
other industries, and until we have a code of 
ethics and live up to it, we will be no better 
off than we are today. 

I read a booklet a short time ago, pub- 
lished by another line of industry that ap- 
pears to be having “price trouble,” and 
copied many statements made in that book- 
let that aimed to show up the price cutter in 
his true colors. They will bear careful con- 
sideration. 

“The price cutter is worse than a fool and 
a criminal—he is a business maniac. He not 
only kills his enemies, but slaughters his 
friends. He not only pulls down the stand- 
ard of his goods, but he pulls down that of 
his competitors and his friends. He an- 
nihilates himself and scuttles the ship in 
which he, himself, is afloat. Nothing is so 
easy as to cut prices, and nothing so hard as 
to get them back once they have been pulled 
down. Any child can throw a glass of 
water on the floor, but all the wise scien 
tists and geniuses in the world cannot pick 
the water up. 

“Who gets the benefit of the price cutting? 
NOBODY! The price cutter makes no pro- 
fit—the purchaser gets an inferior article 
and no advantage. No merchant can per- 
manently keep up the standard of his stock 
and service if the price is persistently cut 
down. Sooner or later he lowers the stand- 
ard of his goods and service in order to 
make both ends meet—and then they don’t 
meet. 

“The man who persistently cuts prices 
serves notice and puts up the sign ‘This way 
to the junk pile—the sheriff's office is next 
door.’ 

“The price cutter admits his own failure 
as a salesman. He admits he has been de- 
feated according to the best commercial 
rules of business and honest operating. The 
price cutter acknowledges his lack of ability. 
He admits his watchword and sole induce- 
ment is ‘PRICE.’ Zhe price cutter admits 
he cannot win a fair fight in salesmanship. 
The price cutter brands himself as a failure 
in the business world and a hitter below the 
belt. 

“If the business world were dominated by 
the price cutters, there would be no busi- 
ness. Price cutting is not a business any 
more than smallpox is health. 

Arthur Gilbey 
Brighton Station, N. Y. 


Regional Associations Favored 
Editor American Nurseryman: 

Regarding the advisability of dividing the 
country into five horticultural zones to take 
over the function of the A. A. N. 

We have been a member of the American 
Association of Nurserymen for some 15 to 
20 years but have attended very few con- 
ventions. We make a specialty of the prop- 
agation of pecan trees for the wholesale 
trade and have found there are very few 
Nurserymen attending these annual conven- 
tions who handle pecan trees. 

We are members of the Southern Nursery- 
men’s Association and Southwestern Nur- 
serymen’s Association, both of which are 


regional associations. Those who attend 
these latter conventions are interested in 
our line of work and we in theirs and hence 
we get a great deal out of such meetings. 
We believe in past years the American As- 
sociation of Nurserymen has done a great 
deal of good. We believe at the present 
time that the tendency is in favor of region- 
al organizations that can deal with matters 
that are vitally interested to al! in that par- 
ticular region. 
Simpson Nursery Co., Inc. 


Monticello, Fla. C. A. Simpson 





Disappointed With A. A. N. Campaign 


Editor American Nurseryman: 

Regarding the proposition of five horticul- 
tural zones, we are not particularly interest- 
ed therein. We have a mighty good Nur- 
serymen’s organization in the state of Illi- 
nois, second the national organization. So 
far as we are concerned we are willing ‘o 
leave things as they are 

In regard to the National Publicity Cam- 
paign, I wish to say that this has been a 
very sorry experience as far as the Naper- 
ville We were 
never able to see where we got one penny’s 
worth of this campaign al- 
though we have been putting in a thousand 
dollars a year. Believe me, they will never 
get another cent out of the Naperville Nur- 
series. 


Nurseries are concerned. 


business from 


Naperville Nurseries 


Naperville, Ill. Henry Bock, Supt. 


Illegal Selling of Plants 


Pennsylvania Department of Agriculture 
is cautioning plant buyers not to accept any 
raspberry or blackberry plants unless they 
are accompanied by an inspection certifi- 
cate. The Pennsylvania Plant Pest Act of 
1927 makes it unlawful to sell or offer for 
sale any plants of this kind which have not 
been inspected for insects and diseases dur- 
ing the growing season and before shipment 
is made. 

Growers desiring the inspecion and certi- 
fication service are requested to make appli- 
cation at once as inspections will start May 
15th. Inspectors state that unless inspec- 
tions are made early in the season while the 
weather is still cool, it will be impossible to 
make accurate identification of certain of 
the virus diseases. 
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Legitimate Business Speaks Up 
The Horticultural Advertiser, London 
No doubt many of our 
times unreasonable complaints from custom- 
ers that they have to pay for carriage and 
packing. Here is an instance of a complain- 
ing customer and the way in which the Nur- 
seryman-supplier dealt with the matter. 


readers have at 


The Complaint 

“I enclose postal order and was disappoint- 
ed that I have to pay for the box, postage 
and packing. I had plants from a noted 
firm of growers the same as I had from you, 
packing and carriage paid, and also a gratis 
plant, and that order was only 14/- and I 
sent you 13/6. Well, sirs, this was the first 
order from me to you and the last. .... 

The Nurseryman’s Reply 

“We thank you for your remittance and 
enclose herewith our receipt. The tone of 
your note is observed with much regret, but 
the fault evidently lays with your failure to 
read our Terms of Business which are quite 
clear and have been noted by all other 
clients as you are the only one to complain. 
You sent an order for 13/6 for which you 
had plants to value; the actual cost to us on 
the postage and box was 1/9, and we really 
made no charge for packing although this 
costs money, too. We are happy to serve 
you to the best of our ability, but unfortu- 
nately we grow and sell plants for a living, 
and because some concerns, probably with 
other irons in the fire and doing it partly 
for a hobby, choose to give their money and 
goods away, there is no reason why we 
should. The baker, grocer, milkman and 
other traders give us nothing over in the 
suplies obtained from them, and we are not 
seeking a quicker road to the bankruptcy 
department as some concerns apparently 
are. A reference to our catalogue shows 
that on orders value £1 and upwards we 
send carriage and packing free—surely this 
is generous enough. We are sorry you sent 
us an order as we should then have had no 
dissatisfied customers. In conclusion we do 
not run our business on other firms’ methods 
or terms—this would be impossible... ...” 

We think this answer of the particular 
Nursery firm in question so good that other 
firms may like to see it for guidance. 


Last call for advertisements for the A. A. 
N. Badge Book. Forms therefor will close 
on June 14th. Membership dues are also 
payable now. Secretary Sizemore suggests 
that check to cover Badge Book Advertise- 
ment, extra Badge Books, and annual dues 
be sent immediately, if the matter has not 
already had attention. 

Kep in mind change of convention city: 
Chicago, Ill., Hotel Stevens, July 19-20-21. 


Arizona Citrus Nurserymen’s Association, 
Phoenix, at its recent meeting made plans 
for cooperative buying for its members. A 
tour of the Salt River Valley Citrus groves 
was made late in May. Officers of the as- 
sociation are L. C. Smith, president; E. E. 
White, vice-president; H. L. Bartlett, treas- 
urer, R. M. Hess, secretary. 





enjoying an astonishing popularity. 
“Just check off what has happened. 
at home. 


with a return of ping pong and pool. 
enjoy their homes. 


good show, any more. 


started. 


hundred miles won’t mean anything. 
building for some time to come. 


living, don’t lose hope.” 


ing, New York City. 





FUTURE OF OUTDOOR LIVING ROOM LOOMS BRIGHT 


“After a good many years of comparative unimportance, the American home is 
It is once more the center of things. 
People now do most of their entertaining 
That is probably what started this back-tothe-home movement. 
automatic heater has made possible the popular ‘Rumpus Room’ in the basement, 
Shorter hours have given people more time to 
The old-fashioned housework disappeared with the advent of 
electric appliances, washing machines, automatic refrigerators, oil or gas heaters, 
vacuum cleaners and such; and women 
Radio finished the job. The home is about the only place where one is sure of a 
And radio has only scratched its possibilities. 

“It is our belief that this home trend has barely started. 

“Every city is surrounded by many thousands of acres of practically unusued 
land. Before long, people will be living on those acres. 
With fast cars and perfect roads, to live twenty or thirty miles from one’s 
work doesn’t mean: anything. When airplanes get a little farther along, fifty to one 
It looks as though there will be considerable 


took up 


“If you are producing something that adds to the comfort and pleasure of home 


—THE WEDGE, Published by Batten, Barton, Durstine & Osborn, Inc., Advertis- 


The clean 


interior decoration and bridge. 


The movement has already 
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Arbor Day Celebrations Suggest Opportunities 


Available To Nurserymen For Extending Interest in Tree Planting—“Living Monu- 


ments” Worth More Than 


ernment, under date of April 22nd, of a 

specially designed stamp to commemor- 
ate the one hundredth anniversary of the 
birth of J. Sterling Morton, of Nebraska, the 
founder of Arbor Day, has brought forcibly 
to mind the full significance of Arbor Day, 
what it means to the country as a whole, 
what it means to the Nurseryman in par- 
ticular. 

Henry W. Kruckeberg in Western Florist 
and Nurserymen gives a brief resume of the 
inauguration and development of Arbor Day. 
He says: 

“The history, the development and the ac- 
hievements of Arbor Day are unique in the 
progress of American arboriculture. Taking 
its inception as a reeognized institution in 
a national way in the great treeless plains 
states of the Union, it is indeed fitting that 
the tree crusader who ‘put it over’ should 
be remembered in no uncertain way on the 
hundredth aniversary of his birth. It is in- 
teresting to note that the idea of an Arbor 
Day was first suggested in 1865 by B. C. 
Northrup of Connecticut, but it did not be- 
come a recognized fixture in our rural econ- 
omy until 1872, when the custom of observ- 
ing the day was adopted by Nebraska; in 
later years it was afforded wider significance 
by Federal recognition. Its observance is 
somewhat elastic; in some states the day is 
fixed by legislative enactment, in others by 
proclamation. In our northern tier of states 
its celebration usually occurs in April and 
May; in the southern states two or three 
months earlier. In California Arbor Day 
falls in March. 

“In the language of its founder, its pur- 
pose is to avert treelessness; to improve cli- 
matic conditions; for the sanitation and em- 
bellishment of home surroundings; for the 
love of the beautiful and useful, combined in 
the majesty of a tree, as fancy and truth 
unite in an epic poem, tree planting should 
be followed. What a message to the urban 
and rural population in our so-called desert 
areas, on the treeless floors of our great val- 
leys and along treeless highways and by- 
ways! What an opportunity for leadership 
un the part of the commercial plantsman! 

“The present year has been propitious in 
calling wide attention to tree planting. 
Nationally there is the campaign honoring 
the two hundredth anniversary of Washing- 
ton’s birth; then a similar observance of 
the Arbor Day planting, commemorating 
the memory of J. Sterling Morton, its found- 
er. In Southern California there is this year 
the tenth Olympiad, calling for the beauti- 
fication of parks and gardens, boulevards 
and highways, and the adornment of home 
surroundings.” 

The five-year beautification campaign, 
which had been launcned by the West Texas 
Chamber of Commerce is another influence 
working towards tree planting this year, 
since the first year of this campaign has been 
dedicated to the furtherance of tree and 
rose plantings. 

The four-year A. A. N. Publicity Campaign 
has undoubtedly done its share towards in- 
creasing tree planting by the public. Estab- 
lishment of “Outdoor Living Rooms” has 

- called for planting of trees. The National 
Yard and Garden Contest Association, too, 
must receive due credit for increased tree 
planting. From 48 contests in the first year 
of the Campaign, the idea has been taken up 
so eagerly that this year more than 700 con- 
tests were reported. 

Arbor Day Celebrations 

From the small beginning in Nebraska 
sixty years ago, the movement has spread 
rapidly, aided by many agencies, until today 
Arbor Day is a world-wide celebration, with 
tree planting ceremonies throughout the 
United States, Canada, the British Isles, sev- 
eral European countries, Australia, China 


Tes issuance by the United States Gov- 





and Japan, according to reports of the For- 
est Service of the U. S. D. A. 

Some states have extended the Arbor Day 
celebration to a Tree Planting Week affair. 
Reforestation Projects 

The planting of trees, through various 
agencies, has assumed mammoth propor- 
tions. It reminds one of a snowball going 
downhill. Once started, the movement has 
spread rapidly and has been enlarged to in- 
clude various phases. Boy scouts, girl 
scouts, 4-H club members, etc., are planting 
(and have been for years) tree seeds by the 
thousands. Reforestation of treeless areas 
is receiving more attention each year. Not 
only in this country but abroad, reforestation 
of barren lands has taken hold of the 
people’s imagination with the result that 
amazing progress has been made. Frank S. 
Betz, Indiana philanthropist, has done much 
towards starting reforestation projects at 
home and abroad. To him goes much of the 
credit for reforestation of the Holy Lands. 

“Plan To Plant Another Tree” Campaign 

The late James A. Young of Aurora, IIL, 
was another individual to whom muca credit 
is due for increasing tree planting on the 





TREES 
I think that I shall never see 
A poem as lovely as a tree— 
A tree whose hungry mouth is prest 
Against the earth’s sweet flowing breast; 
A tree that looks at God all day 
And lifts her leafy arm to pray; 
A tree that may in summer wear 
. nest of robins in her hair; 
Upon whose bosom snow has lain; 
Who intimately lives with rain. 
Poems are made by fools like me, 
But only God can make a tree. 

—Joyce Kilmer 











part of the public. His “Plan tw Plant An- 
other Tree” movement, originat>] in March 
1922, was very popular and spread rapidly 
throughout the United Stats and Canada. 
Paul Lindley, referring to this campaign, 
called it “The Aurora Borealis.” Wita the 
death of Mr. Young in 1928, the cempaigu 
died out for want of a leader to keep the 
movement alive and going. 

The thought occurs that this movement 
might successfully be revived. Perhaps as 
an A. A. N. project. “Plan To Plant Another 
Tree” presents a fine slogan. Surely with 
some ‘live wire’ to head such a movement, 
and an association to back it, the results 
would be as fine in proportion as they were 
five years ago. It at least presents the 
nucleus for a plan along similar lines, should 
a substitute for the A. A. N. Publicity Cam- 
paign be desired. 

Public Interested in Tree Planting 

That public attention is easily arrested by 
propaganda to further tree planting is shown 
by the whole-hearted response of both the 
press and the public to educational work of 
this character by the Nurserymen. 

An outstanding editorial in the Chicago 
Tribune of a year or two ago illustrates the 
point well. Said that paper: “Trees are the 
best monuments that a town can have. They 
are worth more by far than most artificial 
statues, and work and special care to keep 
them living and in growth is worth the time 
and money. Special study and effort should 
be made to raise these green monuments 
along the inner boulevards. A row of plane 
trees along down town Michigan Avenue 
would be worth many a costly bronze or 
marble effigy.” 

The extent to which highway planting is 
carried on today is evidence of the public in- 
terest in tree planting. Miles and miles of 
highways throughout the country have been 
tree-planted; miles and miles more of such 
planting is now being done, or contemplated. 

All in all, tree planting has assumed mam- 
moth proportions. And yet, the Nursery- 
men of the country do not seem to have 


Most Artificial Statues—Avid Public Awaits Education 


taken full advantage of the opportunities 

offered to further extend this interesi ou the 

part of an avid public—to their own benefit 
Tree Planting Campaigns Urged 

Roadside planting is only in its infancy. 
Reforestation projects, instead of the state 
and government activities they now are, 
might very properly be made activities of 
Nursery trade associations, at least co- 
operatively with the government. The op- 
portunities for tree planting campaigns for 
special occasions and appropriate events are 
many. James L. Hickok, Mt. Vernon, N. Y., 
suggested something along this line last 
fall; the sponsoring of a plan for planting 
trees to celebrate birthdays and other anni- 
versaries. He suggested that the A. A. N. 
might very well take up this matter profit- 
ably and urged members of that association 
to write President Hilborn their views on 
the subject. Evidently there was not much 
interest therein. 

But why not living memorials, as the Chi- 
cago Tribune suggests, for any and all oc- 
casions—birthdays, anniversaries, holidays, 
to commemorate special events, to the mem- 
ory of friends, heroes, and so on? Perhaps 
something along the line of the florists’ 
“Say It With Flowers” campaign. “A Tree— 
The Living Monument.” 

Tree Planting Sixty Years Ago 

In looking over old files as to the first cele- 
bration of Arbor Day in America we found a 
couple of items that we believe will prove 
interesting reading. One item, reporting an 
incident that took place on the first Arbor 
Day in 1872, appearing in the Gardener’s 
Monthly, says: “J. D. Smith, who lives four 
miles west of Lincoln, Nebraska, has the 
championship for tree planting on Arbor 
Day. He planted at the rate of one tree per 
second, for nearly ten hours. The result 
was 33,550 forest trees. To Mr. Smith, must 
be awarded the medal. It can’t be possible 
that another man in Nebraska outnumbered 
the immense forest of Mr. Smith. If there 
is let him advise us of the fact, and we will 
gladly publish it to the world, giving proper 
credit and applause. Thus far Mr. Smith is 
the champion tree planter of Nebraska’s Ar- 
bor Day.—Nebraska Herald.” 

As to encouragement that was given tree- 
planting in 1872, this item in the Gardener’s 
Monthly is of interest: 

“The following act was passed by the re- 
cent legislature (State of Maine—1872), and 
has become a law: 

“That any land-holder in this State who 
shall plant or set apart any cleared lands, 
or lands from which the primitive forest 
shall have been removed, for the growth and 
production of forest trees, within ten years 
after the passage of this act, and shall suc- 
cessfully grow and cultivate the same for 
three years, the trees being not less in num- 
ber than two thousand on each acre, and 
well distributed over the same, then on ap- 
plication of the owner or occupant of such 
lands to the assessors of the town in which 
the same is situated, and is so successfully 
cultivated or set apart to forest-trees, and 
at the time of such application shall file with 
said assessors a correct plat of such lands, 
with description of their location, and set- 
ting forth all the facts in relation to the 
growth and cultivation of said grove of trees, 
or incipient forest, the same shall be exempt 
from taxation for twenty years thereafter; 
provided such grove or plantation of trees 
shall during that period be kept alive in a 
thriving condition.” 

Trees, trees, trees—they call to mind that 
now famous poem by Joyce Kilmer which 
we have heard time and time again in song 
form in radio programs of late. The pub- 
lic’s love for trees is seen by the thousands 
of requests radio stations receive calling for 
this song. 





K. Dahlberg, Nurseryman, Miami, Fla., ad- 
dressed a meeting of gardeners and florists 
on “Landscape Material Indigenous To Trop- 
ical Florida.” 
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Reputation of Minnesota’s Inspected Nursery Stock 


Chief Deputy Aamodt, Divsion of Nursery 
Inspection in Minnesota, says in the Minne- 
sota Horticulturist: 

“Leaders in Horticulture and Inspection 
Departments of many other sections in the 
United States state without hesitation that 
Minnesota is and will be for a long time 
their source of supply for the famous 
mosaic-free raspberry plants. One can read- 
ily see how such a reputation for clean rasp- 
berry stock would lead to much confidence 
in regard to the cleanliness of other kinds 
of Nursery stock grown in Minnesota.” 

Mr. Aamodt goes on to explain the very 
efficient and thorough inspection service of 
his department. San Jose scale discovered 
in Minnesota several years ago was found in 
time and wiped out. No record of the re- 
appearance has been made. 

“It is the high spirit of cooperation,” says 
Mr. Aamodt, “existing between plant pro- 
ducers and inspectors in Minnesota which is 
directly responsible for the excellent repu- 
tation we now have in this state for the 


production of healthy, vigorous Nursery 
stock. 
“Besides field inspection, other inspec- 


tions are made. All Nursery stock handled 
by dealers in stores must be healthy and in 
normal conditions. Plants in storage are 
thoroughly checked over in order that the 
roots may be examined for such troubles as 
crown gall, nematode, etc. A thorough in- 
spection system is applied to Nursery stock 
in transit for the purpose of checking stock 
for certain violations, such inspections being 
made in cooperation with the U. S. Govern- 
ment. Foreign shipments are carefully 
checked over upon coming into the state. 
Special inspections to meet the various re- 
quirements of the 48 states and all foreign 
countries are made during the year. Con- 
siderable time is spent, particularly during 
the winter months in making scientific in- 
vestigations of diseases and certain insects. 
Much of this work is done in cooperation 
with the Plant Pathology and Entomology 


divisions of the University of Minnesota. 

“It is through such a thorough inspection 
program covering many details that this 
reputation for clean Nursery stock has been 
achieved.” 


A Self-Serve Nursery 


A novel selling scheme will be featured 
this summer at the Foxboro, Mass., Nur- 
series of Dedham Nurseries, Inc. Every cus- 
tomer will be allowed to wander around the 
Nursery until he finds a plant he desires to 
purchase, as they are growing in the ground. 
Equipped with tags supplied by the Nursery, 
the customer writes his name and address 
upon the tag and attaches it to the plant 
selected. The digger will do the rest. 

At the Foxboro Nursery the plants are 
grown in blocks, for more convenience to 
planter and customer, carrying a large sign 
giving the name of the plant, the sizes and 
prices. 

In anouncing this plan Dedham Nurseries 
stress the importance of freshly dug plants. 
By this method of selling they can be dug 
out of the ground and on the way to the pur- 
chaser’s home in five minutes’ time. 








Million and a Half Trees—New York 
state’s 4-H clubs planted nearly 1,500,000 
trees this year, exceeding the 1931 record by 
one-half million trees. Most of the requests 
were for white pine, red pine, Norway spruce 
and white spruce. Some plantings were of 
European larch, black locust and white 
cedar for fence posts. Allegany County led 
with a planting of 159,000 trees. 


Thomas H. Alban, Nurseryman, Logan- 
ville, Pa., died May 2nd, aged 69 years. He 
is survived by his widow, Jane M., and nine 
sons and daughters. 











Blackberries 


including the new 
IN SURPLUS 


25,000 Concord Grape 
6,000 Niagara Grape 
5,000 Worden Grape 








FREDONIA GROWN | 


Grapes, Currants, Gooseberries 
and Raspberries 


A complete stock in all the standard varieties 


| Fredonia, Ontario & Portland Grapes 


5,500 Red Jacket Gooseberry... .. 
5,000 Cumberland transplants... . 


SEND YOUR WANT LIST FOR QUOTATIONS 


FOSTER NURSERY CO. Inc. 
FREDONIA, N. Y. 
Office and storage one block off Route 20 
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COMING EVENTS 











June 8-12, American Peony Society, annual 
show and meeting, Des Moines, lowa. 

June 21-23, American Seed Trade Associa 
tion, annual convention, Hotel Sherman, 
Chicago, Ill. 

July 19-21, American Association of Nur- 
serymen, annual convention, Hotel Stevens, 
Chicago, Il. 

June 27-28, American Rose Society, annual 


meeting. Royal York Hotel, Toronto, Can- 
ada. 
Aug. 11-13, American Gladiolus Society, 


annual show and meeting, William Penn 
Hotel, Pittsburgh, Pa. 

Aug. 15, Virginia Nurserymen’s Associa- 
tion, annual convention, Roanoke, Va. 

Aug. 24-25, Southern Nurserymen’s Asso- 
ciation, annual convention, Chattanooga, 
Tenn. 

Aug. 30-Sept. 1, Pacific Coast Association 


of Nurserymen, annual convention, Port- 
land, Ore. 
Sept. 22-23, American Dahlia Society, an- 


nual show and meeting, Hotel Pennsylvania, 
New York City. 

Sept. 22-24, California Association of Nur- 
serymen, annual convention, Riverside, Cal. 
Airplane Service Now 
Clark Brothers’ Nurseries, Alhambra, Cal., 
expect to purchase a fleet of five Travelair 
cabin planes and operate them on twice-a- 
week service to St. Louis, Mo..—a regular 
service that will provide Southern California 
blooms to the mid-western market. The 
trial flight on May 6th carried 800 pounds of 

buds and flowers. 

Flowers shipped over the air line are 
packed in twenty-pound cartons and can be 
kept fresh in their crates for thirty-six 
hours. The planes are scheduled to reach 
St. Louis in twenty-four hours. 

Little Tree Farms, Framingham, Mass., 
have appointed Ingalls-Advertising, Boston, 
to direct their advertising account. 
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A complete line of trees, shrubs, evergreens and fruits. 


Write for a circular on our new automatic planting machine. 


JONROE 
NURSERY 


1. E. ILGENFRITZ’ SONS COMPANY 
Monroe, Michigan 











FALL -- 193 
CHERRY—1 and 2 year 
Bush Honeysuckle, Forsythia 


PEONIES—100,000 best varieties 
ARBOR VITAE PYR.—Up to 8 feet 
MUGHO PINE—Up to 2% feet 


Established 1875 
LARGEST NURSERY IN 








SHRUBS—Especially Spirea Vanhoutte, Barberry, 


ELMS—Thousands of them, American, Vase and Mo- 
line. Finest that grow, up to 3 inches. 

SOFT MAPLE—Large quantity, up to 4 inches. 

NORWAY MAPLE—lUp to 2% inches 


NORWAY SPRUCE—Sheared, none better, up to 4 ft. 
PFITZER JUNIPER—Bushy, well filled, up to 4 feet 


A general line of other items in lesser quantities. 


Cc. M. HOBBS & SONS, Inc., Bridgeport, Indiana 
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CAR LOTS 
OR LESS 


Your Advertisement In 


This Size Space 
Will Go Into 
Every State In the Union 


$9.40 per Issue 











(Under Yearly Term, $8.45) 
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Control of Pine Leaf Scale In the Nursery 


Results of Experiments by Ohio Horticultural Workers are Cited as Showing Factors 


Which Must Be Counted Upon—Cautionary Directions Outlined 
By Harry F. Dietz, University of Ohio, Columbus 


INE leaf scale is a native armored 
p scale insect that attacks various pines, 

spruces and firs. It has also been re- 
corded as causing serious damage to both 
hemlock trees and hedges in Connecticut. 
It occurs throughout the United States and 
Canada. In nature and often in Nurseries 
and ornamental evergreen planting in 
various parts of the United States this pest 
is held in check by minute wasp-like para- 
On the other hand, these natural 


sites. 
enemies. due to the conditions that exist in 
many other Nurseries do not seem to 


flourish. While this scale may not often 
kill the plants it attacks, it certainly can 
become abundant enough to cause the trees 
to appear pale, sickly and stunted. The 
most valuable of all Nursery stock, the blue 
varieties and species of spruce, and the 
dwarf pines, seem to be most susceptible to 
attack and injury. Therefore, this insect 
is of greater importance in the Nursery 
than the actual number of hosts attacked 
or its distribution in the Nursery indicates. 


In Indiana and probably in all parts of 
Illinois, pine leaf scale has two broods, al- 
though these overlap to such extent that it 
is difficult to distinguish them. Pine leaf 
scale goes through the winter in the egg 
stage, the dark red eggs being well pro- 
tected in spite of the comparative thinness 
of the white scale covering which was se- 
creted by the female scale insects during 
the course of their lives. 

These eggs hatch in April or May de- 
pending on the growing season or in other 
words on climatic conditions. The young 
insects (known as “crawlers” or nymphs) 
are minute, dark red creatures and cove 
three pairs of legs. They wander about 
over the foliage, and finding suitable places 
to settle down, they insert their long, thread- 
like, hollow beaks into the needles and begin 
feeding. The legs and feelers are drawn 
against the body and as the insects grow 
they change from a red to yellow in color. 

Two important factors affecting possible 
control of this pest are observable in the 
life cycle of the insect at this point. The 
first is that the eggs do not always hatch at 
the same time or even within a short period, 
but may instead hatch over a period of sev- 
eral weeks. The second factor is that young 
or larvae of pine leaf scale do not secrete 
an observable scale cover until after they 
have shed their skins the first time, that is 
until after the first molt. 

After the first molt the differentiation 
between males and females takes place. 
The males secrete a parallel sided, ridged 
small white covering, stop feeding and after 
passing through a complicated resting 
period, during which the mouth parts are 
lost, emerge as two winged, awkward, 
fragile creatures with four pairs of eyes, 
long feelers, and long tail-like processes. 

The females after the first molt like the 
males, incorporate the cast off skin into the 
narrow head or anterior end of the scale 
cover, which they secrete and continue to 
increase in size. With the first molt the 
females lose their legs and feelers and be- 
come elongate yellow sacs with hollow 
thread-like mouth parts capable only of 
drawing the juices from the plant. Follow- 
ing a second molt, the females and males 
mate. Then as the females continue to 
grow they secrete a much heavier scale 
cover and the reproductive organs begin to 
occupy the greater part of their bodies. 
From the middle of June to early in July 
egg laying again takes place, the body of 
the females shrinking as the eggs are laid, 
and occupy the space beneath scale cover- 
ing. There is a considerable variation in 
the number of eggs laid by different fe- 
males, this number ranging from as few 





as eight to as many as 50. The average 
number is usually between 20 and 30. 

The young of the second brood appear 
from early July to August because all eggs 
in the spring do not hatch at the same time 
and because in the course of their develop- 
ment all insects do not complete a given 
stage in development at the same time. 
Thus we may have individuals in all stages 
of development on the same tree at any 
one time after the first of July. Likewise 
the eggs of the second brood of insects may 
be laid from the middle of September until 
early November, provided the season per- 
mits. The writer has observed that in 
seasons of unexpectedly early and severe 
killing frosts many of these female scales 
perish before laying their eggs. This cli- 
matic factor may play an important role 
in the natural control of this insect. 

Two periods for the control of this in- 
sect suggest themselves. First period is 
while the insect is in the dormant or egg 
stage. This requires the use of a suitable 
spray to kill the eggs, applied some time be- 
fore the eggs hatch. 

Two materials that might be used are the 
oil sprays and lime-sulfur solution. 

However, since certain evergreens, par- 
ticularly spruces, may be severely injured 
by oil sprays under too humid or too low 
temperature conditions it seems inadvisable 
to recommend the general use of these ma- 
terials as dormant sprays on evergreens. 

This leaves only lime-surfur sprays to be 
used. Experiments in Ohio, New York and 
Minnesota indicate that liquid lime-sulfur 
used at the rate of 1 gallon to 7 or 8 gal- 
lons of water, is a very effective spray and 
that no injury occurs when this spray is 
used on such trees as spruces. This ma- 
terial should be applied before growth begins 
in the spring and before the temperature 
becomes too high. Perhaps the greatest ob- 
jection to lime-sulfur spray is the fact that 
it may give the trees the appearance of 
having been white washed. However, this 
disappears after a time especially following 
severe rains. The vagaries of the middle 


western late winter-early spring weather 
are often such that it is impossible to apply 
a dormant spray just before growth begins 
which is the time that such sprays are most 
effective. Therefore, summer sprays may 
be resorted to. 

Since the hatching period is usually a 
long one, and since the young scales differ 
from those of many other armored scales 
in secreting practically no scale covering 
until after the first molt, a contact insecti- 
cide should be effective if applied at the 
proper time. Such a time would be about 
two weeks after the hatching begins. 

Perhaps the safest material to use is a 
nicotine sulfate (generally known under 
the name of Black Leaf 40)—soap spray. 
The proportions to use are as follows: 

Fishoil or other soaps—5 pounds. 

Nicotine sulphate—4/5 pint. 

Water—50 gallons. 


Separate Organizations Needed 
Editor American Nurseryman: 

Concerning the proposed formation ofa 
national retail Nurserymen’s organization, 1 
certainly favor such an organization. I am 
not at all sure that I can give any specific 
reason for this except that, it seems to me, 
the American Association of Nurserymen 
does not reach the needs of the retail Nur- 
seryman; that it is too much an organiza- 
tion of wholesalers, and devoted to whole- 
sale problems. 

It occurs to me, that perhaps if we had 
two organizations, one of wholesalers, and 
one of retailers, with a friendly contact be- 
tween the two, it might be much better than 
to try to operate as we have during the past 
years under one organization. 

George W. Holsinger 





Kansas City, Kan. 








Directory American Plant Propagators 
_ Listing Nursery Concerns Specializing in Production of Young Stock 


American Plant Propagators’ Association, Organized in 1910, Will Hold Its 
Fourteenth Annual Meeting in Chicago, Ill., Hotel Stevens, July 18th. 














TAXUS CUSPIDATA CAPITATA 
THE ONLY HARDY UPRIGHT YEW 
Should supereede Arborvitae for hedge purposes 
AZALEAS (rvercresn & pacipvovs) 

MAGNOLIAS Large Flowering 


RHODODENDRON HYBRIDS 


and other scarce items. 














Send us your list of requirements with 
full particulars as to quantities, varieties 
and sizes. 


BOBBINK and ATKINS 


RutuerForp, N. J. 


Cuthbert 
RASPBERRY PLANTS 


Strictly mosaic-free plants suit- 
able for foundation stock. Have 
passed three inspections this 
year. 


GEORGE D. AIKEN 


PUTNEY, VERMONT 








EVERGREENS 
SEEDLINGS and TRANSPLANTS 
FOR LINING OUT 
Write for Our Price List 


THE NORTH-EASTERN FORESTRY CO. 


“We Grow Our Own Trees” 
CHESHIRE, CONNECTICUT 








IF YOU GROW 


Lining-Out Stock 


You should be represented 
in this department regularly. 


Write for adbertising rate 


AMERICAN NURSERYMAN 
Chief Exponent of the Trade 
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Nursery Trade Bulletin 


Louis Thornton Toms, Nurseryman, Carls- 
bad, Cal., died April 3rd. 








Earl E. May Secd & Nursery Co., Shenan- 
doah, Iowa, have cpened a branch store in 
St. Joseph, Mo. 


Biglow Tree Nurseries, Northboro, Mass., 
report much landscaping work has been 
done by their concern this season. 








Guernsey, Wyo., Municipal Nursery has 
just been completed, for the purpose of later 
supplying stcock for park and highway plant- 
ings. 


Samuc! Strand, Strand Nurseries, New 
Gloucester, Maine, addressed the Stanton 
Bird Club on trees and shrubs for the home 
garden 

Minneapolis Nurseries report orders not 
so numerous from outside points but local 
business very good; with large plantings 
scarce and small plantings on the increase. 

Woodmen in cutting up a tree in Wash- 
ington found a squirrel embedded in the 
heart of it where it had been for some 200 
years, surrounded by two feet of solid wood. 


Warren County, Tennessee, is the largest 
Nursery growing county in that state. It is 
estimated that stock shipped from this coun- 
ty each year has an approximate value of 
$1,000,000. 


Amawalk Nurseries, Amawalk, N. Y., and 
Leserra Brothers, Portchester, N. Y., fur- 
nished bids on a tree to be planted in mem- 
ory of George Washington by the Harrison, 
N. Y., Town Board. 


Infected Nursery Stock — Nurserymen 
around Binghamton, N. Y., have complained 
to State Nursery Inspector Riverburgh that 
shrubbery with midges on the shoots is be- 
ing sold in Binghamton. 

Bath Beach Nursery & Flower Shop, 299 
Broadway, Manhattan, N. Y., has been in- 
corpcrated.—Roberts Nurseries, Inc., Den- 
ver, Colo., John T. Roberts, Jr., Thomas J. 
Haines, William Lucking, $100,000. 


Edward Lehde Nurseries’ gift of 25,000 
shrubs and plants to the city of Buffalo, N. 
Y., has been acknowledged by Parks Com- 
missioner Cannon, who advises that they 
have been set cut in various parts of the 
city. 


Chase Brothers Nurseries, Rochester, N. 
Y., are operating 650 acres of growing Nur- 
sery stock at Honeoye Falls, the greenhouse 
covers 20,000 square feet, and six acres of 
land adjoining is equipped with overhead ir- 
rigation. 





Detroit’s Annual Tulip Festival was ac- 
companied this year by an exhibit of heir- 
looms of centuries assembled to show life 
in the Netherlands. Inside tulip exhibits 
included displays by Weller Nurseries, 
Holland, Mich. 


L. E. Williams Nursery Company, Exeter, 
N. H., recently shipped eight red oak trees 
to long Island, on a government job, by 
truck. The trees were five inches in di- 
ameter, balled, burlapped and plot formed 
for safe transportation. 


P. J. van Melle, Poughkeepsie, N. Y. Nur- 
sery Co., in an address before a horticul- 
tural society gathering, told listeners that 
design is not everything in a garden. He 
pointed out that gardeners should strive to 
produce and develop the natural effect; too 
much studied design ruining the garden. 


Tree-Moving Bids affecting 193 elms and 
15 white pines for Lincoln Memorial in 
Washington, D. C., ranged from $13,896, 
submitted by Forman’s Glebewood Gardens, 
of Ballston, Va., to a high bid of 57,900, by 
the Outpost Nurseries, Ridgefield, Conn. 
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CATALOGS 


Are you satisfied with your present 
catalog? We are producers of some 
of the most successful catalogs in the 
country. Write and get our ideas be- 
fore placing your order for your next 
catalog. Glad to send you samples 
without obligation 


The L. W. Ramsey Company 


Advertising for Nurserymen 
430 Union Bank Bldg. 


Davenport, lowa 











PERFECTION 
MARKERS 
Plant Stakes 
Nursery Markers 
Row Markers 
Plot Markers 
Plant Labels 
All made of galvanized steel. 
Last for years. Readily changed 
to make different markings. 
“ Card is glass covered. Let us 
wy Stake help you mark your stock with 
Card 1 1-4x3 im. certainty and economy. 
NO WOOD STAKES 
TO PREPARE ae ™ 
NO PAINT TO PEEL ——————— 
Use Perfection Mark- fi) ( D 
ers and be absolutely [fy ‘ z. 
certain! n 
A trial will prove their 
worth. ‘ = 
Write for descriptive i - 
literature and remarkably 
low prices. 
S-W SUPPLY CO. Nursery-Plot-Row-Markers 
Girard, Kansas Card 2 1-2x41-2 inches 























| Send for Late List 


Showing 
Grade Count 
Howard Rose Co. 


HEMET, CALIFORNIA 








THE WESTMINSTER NURSERY 
WESTMINSTER, MD. 

Offers at special prices California Privet, 

Lombardy Poplars, Oriental Planes, 

Shrubbery, Evergreens, Perennials, etc. 

Write for new price list. 


Crop Protection 
Pest Control 





Costs } to 2c per acre with 
INSECTICIDE DUSTER 
and 
GRASSHOPPER 


and 


PEST EXTERMINATOR 


These units are 1932 designed for crop 
protection and insect contro'—smashing 
all former costs and time performances 
in dusting orchard and field crops. These 
units use all kinds of insecticide dust or 
wet poison mash. 

A powerful fan driven by a 6 H. P. 
one-cylinder aircooled motor throws a 
cloud of insecticide that completely cov- 
ers trees from top to bottom or a swath 
4g mile wide. 

DUSTS ALL ORCHARDS OR FIELD 
CROPS, PEACHES, PECANS, CITRUS 
FRUITS, VINEYARDS, COTTON, PO- 
TOTOES, TOBACCO, FORAGE, ETC. 
and also distributes or broadcasts 
DRY or WET Poison Mash for GRASS- 
HOPPER and other INSECT or PEST 


elimination. 
Address Dept. F for free circular 


Shunk Manufacturing Co. 


Established 1854 
BUCYRUS, OHIO 








American Bulb Company 


Importers and Growers of 
Dutch Bulbs, Cannas, Tuberoses, Gladioli, Hardy 
Lilies, Manetti, Lily of Valley, Spagnum Moss. 
Send For Free Catalogue. 
31-37 W. 27th St. 1335 W. Randolph St. 
New York City Chicago, Ill. 








Princeton Nurseries 
of PRINCETON, N. J. 
SUPERIOR 
Hardy Ornamentals 








BRISTOL’S TREES 


Northern-grown, Hardy Evergreens 
Forest and Ornamental Stock, 
especially Red Pine 
H. R. BRISTOL, Platteburg, N. Y. 














PRIVET and BERBERIS 


Splendid Stock 
Write for Special Quotations. 
LESTER C. LOVETT 


Milford Delaware 








PEACH PITS 
OUR PITS COMPARE FAVORABLY 
WITH THE BEST 


HOGANSVILLE NURSERIES 
Hogansville, Georgia 











THIS SIZE SPACE 


$2.10 Per Issue 
Under Yearly Term $1.90 








PIN OAK SEEDLINGS 


Now is the time to plant Pin Oak, while they 
are scarce. The financial cloud will pass, so be 
ready for the bright days. 

I also have a surplus in Cortland, Black 
Twig, Delicious, Jonathan, Willow Twig, Grimes 
and Winesap apple. 


Arthur L. Norton, Clarksville, Mo. 


NOTICE 


All “American Nurserymen” wishing to 
do business with Europe should send for the 


HORTICULTURAL ADVERTISER 


This is a British Trade Paper read week- 
ly by all the chief accredited horticultural 
traders. Annual subscription to cover cost 
of postage, $1.85. Money orders payable 
at Nottingham. 

As the H. A. is a purely trade medium, 
applicants should, with the subscription, 
— a copy of their catalogue or other 
evidence that they belong to thc nursery or 
ceed trades. Address 


Horticultural Advertiser (1930) Ltd 
Nottingham, England 
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Fine Press Cooperation In Publicity Campaign 


Yard and Garden Contests Appeal Strongly Because of Beneficial Results for the 
_ Community—Editorials Typical of Hundreds are Cited 


licity to Nursery products this spring 


N tists to Ns are giving valuable pub- 
throughout the United States as a re- 


sult of the Nurserymen’s National Campaign 
activities. Editors everywhere are urging 
their readers to plan and beautify. They 


are forcibly pointing out that planting pays 
in sO many ways, in fact, that “It’s Not a 
Home Until It’s Planted.” The “outdoor 
living room” idea is stressed almost daily, 
so effectively has it been implanted in the 
public mind by the Nurserymen’s publicity 
and advertising. 

Hundreds of Yard and Garden Contests 
are being held throughout the country and 
these are fostered if not individually spon- 
sored by the newspapers. The effective pub- 
licity alliance between the Nursery indus- 
try and the press is well illustrated by the 
following editorials: 

Landscaping 

A home is not a home until it is planted, 
is a truism that needs no substantiating 
proof, for the reason that it is self-evident. 

Trees, shrubs and flowers artistically ar- 
ranged beautify a home and thereby aid in 
beautifying the city or town, and are an in- 
centive to others to do likewise, thereby 
spreading the gospel of beauty. But few 
people recognize that the grounds surround- 
ing a home, no matter how small and un- 
pretentious a place may be, is a pretty sure 
index to the character of the people occupy- 
ing the home, the different treatments of the 
“dressing up” portraying to the eye the men- 
tal bent of each family, but these mental 
idiosyncracies are secondary in importance 
to the general treatment of landscaping. 

Where a place is well planted with trees, 
shrubs and flowers, the lawn well kept, no 
matter how small, it can be set down that 
the occupants are people with civic pride, 
who feel an interest in the welfare of the 
community, that they have high ideals, and 
that as a general rule happiness and content- 
ment are also occupants of that home, as 
well as neatness and order. 

On the other hand, a run down, neglected 
place is a pretty sure indication that the oc- 
cupants care little for the welfare of the 
community, that they lack civic pride and 
high ideals, and further that they are dis- 
couraged and take a hopeless view of the 
present and future. We make this de- 
duction because it costs little or nothing to 
keep a small place looking tidy. Flowers 
can be secured even for the asking, anda 
many shrubs as well, it being only a matter 
of a small amount of time and labor to trans- 
form surroundings. 

If people but realized that the surround- 
ings of their home was an index to their 





characters, to be read by all observant pas- 
sersby, we imagine it would have the effect 
of making them improve conditions, and as 
they did so their characters would be gradu- 
ally transformed, for no one can continually 
view the beauties of God in the flowers and 
shrubs without inbibing some of those 
beauties into their own lives. 

—Bridgeton, N. J., Evening News 


Grow Them Anywhere 

Because of the wide distribution of prizes 
in the National Yard and Garden Contest, 
the Independent publishes the official list of 
1931 winners. 

It will be noted that while the first prize 
in the amateur class was won by a woman 
in Pomona, Cal., the winners are scattered 
from one side of the country to the other, 
in cold climates, in semi-tropical places, in 
the great middle west which is humid only 
in spots and up in New England where they 
have short seasons with cold, damp soils. 

One has only to look at this list to become 
convinced that a beautiful home flower gar- 
den can be grown any place, while it is pos- 
sible to plan and cultivate home yards 
which give a family about as much of a 
glimpse of heaven as anyone will ever see 
here on earth. 

The first prize for a yard planned and cul- 
tivated with skilled experts employed, was 
won by a wealthy Colorado Springs family, 
down under the Garden of the Gods, where 
there is little rainfall, and the yard had to 
be built by artificial irrigation. The prizes 
for yards and flower gardens where some 
common labor was employed went to Spo- 
kane, Poughkeepsie, N. Y., and Rogers, Ark. 
Families in Sioux City, lowa, took two prizes 
while a little bit of a cofn growing town— 
Waterloo, Neb., won the second prize in the 
amateur class. One of the best yards with 
its attendant flower gardens was located far 
up in Westport, Conn., while another out- 
standing prize winner was a physician and 
his wife at Brownsville, Tex., away down on 
the Mexican border, where Rio Grande flows 
into Laguna Madre and thence to the Gulf 
of Mexico. 

It is interesting to study the prize win- 
ners, and it is regretted that Montana is not 
represented, as there is no reason why Mon- 
tana should not have as beautiful flower gar- 
dens and as artistic and useful home yards 
as any state in the Union. When flowers 
and gardens flourish in El Paso and Amaril- 
lo, Tex.; Northfield, Minn.; East Aurora, N. 
Y., and Daytona Beach, Fla., there is no 
reason why the coming season some Mon- 
tana yards and gardens should not be count- 
ed among the prize winners. 

Helena, Mont., Daily Independent 





T. W. Rice, Nurseryman, Geneva, N. Y., 
has filed a voluntary petition in bankruptcy; 
liabilities $65,116; assets $40. 





LABELS FOR NURSERYMEN 
THE BENJAMIN CHASE COMPANY 


DERRY, N. H. 








Japanese Roseflowering and Weeping 
Cherries, Flowering Crabs 


A. E. WOHLERT, 


All Sizes 
Narberth, Pa. 








PLANT PATENTS 











New plants to which patents have been 
granted since President Hoover signed the 
amendment to the Patent Act in May 1930 
are: 

No. 1—Everblooming, a climbing rose, 
“New Dawn,” to Somerset Rose Nurseries, 
New Brunswick, N. J., Aug. 18, 1931. 

No. 2—Red rose, “Senior,” to Frank Span- 
bauer, Kansas City, Mo., Oct. 13, 1931. 

No. 3—White, pink-tinted carnation, “Joan 
Marie,” to Florex Gardens, North Wales, Pa., 
Oct. 20, 1931. 

No. 4—Ycung dewberry, thornless, to E. 
L. Pollard and J. E. Sherrill, Chino, Cal., 
Oct. 20, 1931. 

No. 5—Red rose, sport of Talisman, to 
Victor Groshens, Roslyn, Pa., Nov. 10, 1931. 

No. 6—Rose, pink hybrid tea, “Sweet Ade- 
line,” Rapture x Souvenir de Claudius Per- 
net, to R. L. Catron to Joseph J. Hill Co., 
Richmond, Ind., Feb. 16, 1932. 

No. 7—Peach, “Hal Berta,” J. H. Hale x 
unknown yellow variety of strong and vigor- 
ous character, to James E. Markham to 
Stark Bros. Nurseries, Louisiana, Mo., Feb. 
16, 1932. 

No. 8—Red rose, “Mary Hart,” to George 
B. Hart, Brighton, N. Y., Feb. 23, 1932. 

No. 9—Pink rose, “Afterglow,” to R. L. 
Catron to Joseph H. Hill Co., Richmond, 
Ind., Feb. 23, 1932. 

No. 10—Climbing everblooming red rose, 
“Blaze,” to J. W. Kallay to Jackson & Per- 
kins Co., Newark, N. Y., Mch. 8, 1932. 

No. 11—Pinkish red rose, “Ambassador,” 
to C. W. Hjermind and Paul E. Weiss to 
Premier Rose Gardens, Maywood, IIl., Mch. 
22, 1932. 

No. 12—Red plum to Mrs. Luther Burbank, 
to Stark Bros. Nurseries, Louisiana, Mo., 
Apr. 5, 1932. 

No. 183—Yellow Plum to Mrs. Luther Bur- 
bank, to Stark Bros. Nurseries, Louisiana, 
Mo., Apr. 5, 1932. 

No. 14—Carmine plum, to Mrs. Luther 
Burbank, to Stark Bros Nurseries, Louisiana, 
Mo., Apr. 5, 1932. 

No. 15—Yellow peach, to Mrs. Luther Bur- 
bank, to Stark Bros. Nurseries, Louisiana, 
Mo., Apr. 5, 1932. 

No. 16—Plum, to Mrs. Luther Burbank, to 
Stark Bros. Nurseries, Louisiana, Mo., May 
10, 1932. 


Henry Dunsmore, pioneer Nurseryman of 
Olivia, Minn,, died May 8th, at the age of 
71 years. The deceased was a native of 
Scotland, coming to this country in 1882. 








CLARK'S 


PARAPIN 
a 


end BORERS—REDUCES SUN al 
For imtormehon and NEW LOW PRICES, WRITE 


WALTER. E. CLARK a SON MILFORD, CONN. 








IF YOU plant 


Tennessee Natural Peach Seed 


you will not be sorry. Reliable and Dependable. 
Write for prices on 1931 crop. 6000 to 7000 
seeds to the bushel (50lb.) 


Southern Nursery & Landscape Co. 
Winchester, Tennessee 








HORTICULTURAL BOOKS 
When in need of one or more books on 
Nursery practice or horticulture in any 
phase, apply for list (160 books) and 
price quotations to: 
AMERICAN FRUITS PUBG. CO., INC. 
P. O. Box 124, Rochester, N. Y. 








OUTSTANDING SPECIALTIES 
Native Plant Material 
PERENNIALS—LINING OUT STOCK 


Write for catalogue and lists. 
NAPERVILLE NURSERIES, Naperville, Illinois 
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Annuals in the Garden—By H. Stuart 
Ortloff, Landscape Architect. Cloth, 8vo., 
pp. 88, seventeen full-page illustrations 
with planting key to many of the garden 
layouts. Postpaid: $1.25 Rochester, N. Y.; 
American Fruits Pubg. Co. 

This little book by the author of “Peren- 


nial Gardens” is a brief but complete guide 
with trustworthy information for the home 
owner on how to get the best results with 
annuals. Though written especially for the 
amateur it is of value to the Nurseryman 
in suggesting attractive layouts in which to 
interest prospective customers. 

The author suggests many new ideas of 
garden layout and design for using the 
popular annuals in the garden scheme. The 
use of annuals for cutting, for fragrance, 
for bedding, for filling in among peren- 
nals, for keeping the garden in bloom and 
even in connection with rock gardens which 
have found so much favor of late, is fully 
covered by the author. 

Just the type of a book to sell a customer 
with his order of Nursery stock. It should 
bring back that same customer for annuals 
to beautify his garden in one of the many 
novel ways suggested. It is a Macmillan 
publication. 





Planning and Planting the Home Garden 
—By Pauline Murray. Cloth, 8vo., pp. 448, 
365 drawings and 31 full page photographs. 
Postpaid: $3.50, Rochester, N. Y.; Ameri- 
can Fruits Pubg. Co. 

This Orange Judd publication is a popu- 
lar handbook containing concise and de- 
pendable information designed to help the 
makers of small gardens. The great num- 
ber of drawings cover every conceivable 
home landscape problem that might arise. 
The simple manner in which the volume is 
written makes it easily understood by even 
the most inexperienced. The occasion of 
planning and planting the home garden be- 
comes a fascinating subject and one which 
is carried on with confidence when based 
on Mrs. Murray’s observations, suggested 
practices, arrangements and plants, and at- 
tention to warnings given against numerous 
common errors. 

The book covers thoroughly every de- 
partment in the garden, and stands forth 
as a guide to beauty of arrangement, econ- 
omy of outlay, permanence of investment, 
and a source of joy in home surroundings, 
development and maintenance. 





A very fine catalogue is that of A. E. Woh- 
lert, Narberth, Pa., entitled “Flowering 
Trees of the Orient.” It is more than the 
usual catalogue; it is a valuable and inter- 
esting reference work very distinctly divid- 
ed into two parts: Part 1, the history, de- 
scription and development of Oriental flow- 
ering trees, part 2, the price list for 1932. 
It is a production well worth adding.to the 
Nursery book shelf. 





Christmas Holly Production—Circular 56 
“Culture of Christmas Holly,” issued by the 
State College of Washington, Western Wash. 
Experiment Station, Puyallup, Wash., gives 
information on soil and climatic require- 
ments, propagation, culture and important 
points about cutting, packing and shipping. 
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Catalogues Just Received—The 1932-3 
catalogue of Swane Bros., Ermington, N. S. 
W., Australia, Fruit Trees, Roses, etc. In 
the introductory note they say: “It is not 
cur desire to catalogue useless varieties, 
therefore we have discarded many varieties 
in both Fruit Trees and Rose Plants.” Their 
terms are “strictly net cash.” The rose list- 
ing is very complete.—Bulletin No. 10, Jack- 
son & Perkins Company, Newark, N. Y., en- 
titled “Once in a Life Time,” advising that 
such an opportunity to buy at lowest prices 
in years may not come again. Herbst Broth- 
ers, Inc., New York City, agents for T. Sa- 
kata & Co., Yokohoma, Japan, with special 
announcements of Sakata’s New Discovery 
“All-Double Giant Fringed Petunia,” attrac- 
tively illustrated in black and white. Sa- 
kata claims 100% double-flowering for its 
novelty.—Thomsen Nursery Co., Mansfield, 
Pa., growers of new and rare plants, with 
special announcement on the new Thomsen 
Blue spruce. 





Insects and Diseases of Ornamental Trees 
and Shrubs—By E. P. Felt and W. H. Ran- 
kin, Cloth, 8 vo, pp., 507, 243 illustrations, 
to be published June 7th. Postpaid: $5.00, 
Rochester, N. Y.; American Fruits Publish- 
ing Co. 

This Macmillan publication by authors who 
are well versed in the subject and both of 
whom have written individually books along 
similar lines, gives authoritative, up to date 
information on the protection of trees from 
the ravages of diseases and insects, and 
methods of curing such trees so affected. 
The book also contains the latest informa- 
tion on how to prevent the depredations of 
the pests of ornamentals by spraying, tree 
surgery, and general care to insure good 
health of these plants. 

The book is a combination of the two 


| 
| 


(Pat. 2-22-27) 


| 
Use this highly successful weevil eradi- 
cator around cutting beds, evergreens 
and ornamental plants. 
“Effective Rain or Shine’’ | 


M. J. FORSELL & CO. 


1915 Miller St., SEATTLE, WASH. | 
| 


Cc. R. BURR & COMPANY, INC. 
Manchester, Conn. 
BULLETINS MOVING 


FREQUENTLY WITH SOME 
LOW PRICES 
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separate earlier works of the authors, Felt’s 


“Manual of Tree and Shrub Insects” and 
Rankin’s “Manual of Tree Diseases,” com- 
pletely rewritten, rearranged for quick 


reference, and brought entirely up to date. 

The authors are outstanding authorities in 
their respective fields, and both have had 
years of actual and have an- 
swered thousands of questions from ama- 
teurs on the subjects covered in this book. 

It is a timely and practical compilation of 
vital information and one of the important 
additions to the Rural Science Series edit- 
ed by Dr. L. H. Bailey. 


experience 


Baldwin Succeeds Commissioner Pyrke 

Berne C. Pyrke, Commissioner of Agricul- 
ture of New York State, will be removed 
from office July 1st; his successor will be 
Charles Hilliard Baldwin who has been di- 
rector of institutional farms the last eleven 
years, and has been connected with the De- 
partment for eighteen years. 

The removal of Pyrke was declared to be 
the result of political pressure. It was ex: 
plained that the State Council of Agriculture 
and Markets had not found fault with Mr. 
Pyrke’s official record but had acted on com- 
plaints regarding his political activities 
covering a period of several years. The com- 
plaints, it was said, were not alone from 
political sources, but came from agricultural 
interests professing to be offended because 
Mr. Pyrke, in pursuance of political activi- 
ties in behalf of Governor Roosevelt and 
former Governor Smith had not given proper 
attention to agricultural problems. 

Numerous items regarding attractive dis- 
plays of Nursery stock by Sears & Roebuck 
stores have been appearing in the press. 
The Boston store outdoor display was in 
charge of four qualified Nursery experts. 












One of the most com- 
plete lists published of 
EVERGREEN and DE- 
CIDUOUS TREES and 
SHRUBS. SEEDLINGS, 
CUTTINGS, GRAFTS 
and TRANSPLANTED 
STOCK. Write for copy. 


Kelsey Nursery Service 
50 Church St., New York 


Established 1878 
Member A. A. N. 








Hill’s Evergreen Plate Book 


50 four-color process prints from photographs. 5}9x9 
inches. Loose leaf. Cloth binding $3.00. Leather, 
$3.75. Post-paid. Great help in selling. Order for your 
J oney refunded if not satisfied. 
_ D. HILL NURSERY CO. 


Evergreea Specialists. Largest Growers in America 
Box DUNDEE, ILL. 











SEEDS 


HERBST BROTHERS, Inc. 
Agents for T. SAKATA & CO. 
92 Warren St. NEW YORK 











THIS SIZE SPACE 


$2.10 Per Issue 
Under Yearly Term $1.90 














Loose Leaf Plate Book 
Special Sample Price $1.50 


ALSO COLORED PRINTS 


PROCESS COLOR PRINTING CO. 
Searle Bldg. ROCHESTER, N. Y. 








WESTCOTT NURSERY CO. 
Falls Church, Va. 
400 Acres of 
EVERGREENS, SHRUBS, TREES 
Write for Price List 




















ARE YOU PLANNING TO BE IN CHICAGO IN JULY 


FOR THE ANNUAL CONVENTION OF THE A MERICAN ASSOCIATION 
Many Interesting Subjects to be Brought Up, Including National Publicity Campaign, Organization of Retailers, 


REMEMBER THE DATES: JULY 19-21, AT THE STEVENS HOTEL 
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Survival of the Fittest Will Be the Result 


Says Eugene Howard, Former President S. W. N. A., If General Fundamental Princi- 
ples Are Not Adhered To—Nurserymen Entitled To Some Reward 


From a point of retail sales the questions 
of replacements, planting costs, guarantees 
and discounts, should be settled. There 
should be a definite policy and understand- 
ing regarding these things. If some of us 
guarantee unconditionally that every plant 
will live or be replaced free, make no charge 
for the labor and experienced time neces- 
sary to properly plant shrubs, and give all 
sorts of unreasonable discounts from our 
prices in order to close a deal, we may be 
certain that it will not be long until these 
prices will be the general rule. When it be- 
comes the general rule there is no advant- 
age to anyone, and our responsibilities are 
increased enormously. 

Certainly we should not replace at less 
than half price stock that dies after trans 
planting, if we deliver stock in good con- 
dition and properly handled. It is perfeci- 
ly reasonable and fair to the buyer to as- 
sume at least part of the responsibilities for 
loss, because such losses depend largely on 
the intelligent care of the plants after trans- 
planting, which is beyond your control. 

Planting cannot be done free. The labor 
and time necessary to properly plant should 
be charged for, and it is not proper to con- 
ceal this charge in the cost of plants. 

Discounts should be based on quantity, 
and the amount should be definitely under- 
stood and agreed to be allowable, and, cer- 
tainly, discounts should not be _ secretly 
given in the name of special favors. You 
can’t build confidence with your competitor 
if you resort to secret favors and promises, 
and without confidence you cannot stabilize 
prices. It is degrading to yourself, and your 
business, and reflects on the entire profes- 
sion for you not to have any definite, fixed 
price on your plants and labor. Certainly a 
discount is allowable for cash, but it should 
be a definite amount and applicable in every 
cash transaction. 

If we want to make lower prices, let them 
apply to every one alike and be the general 
rule. Certainly if these general fundament- 
al principles are not adhered to we may be 
sure that we will be operating on a basis 
only of the survival of the fittest. There 
should be some allowance for good service, 
good material and satisfactory results, and 
certainly you are entitled to some reward. 





A new wax preparation that resembles 
paraffin—Gelowax—is announced by Glyco 
Products Company, Brooklyn, N. _ Y. 
Described as more adhesive, higher melt- 
ing, more viscous when melted, more water- 
resistant and more flexible in their films, 
than paraffin, it is suggested as of interest 
for the coating of trees, plants, etc. 


Millane Nurseries, Cromwell, Conn., spec- 
ializing not only in landscape and Nursery 
work, but also in tree surgery, won a gold 
medal and a cash prize of $750 at the re- 
cent National Flower & Garden Show, with 
their 30 ft. exhibit of a wooded glen with 
waterfall. 





Nursery For Sale 
Due to the death of owner. Old estab- 
lished Nursery, with good business in 
large fruit and orchard district. 
Write A-120, care “American Nur- 
seryman”’. 











Trade Catalogues Highly Praised 


In the recently conducted contest by Post- 
age and the Mailbag as to the best seed and 
Nursery catalogues, first prize was given to 
Stumpp & Walter Co., New York City, for 
the best flower seed catalogue “without 
question.” The opinion of the judges was 
simply that “everything is right about it.” 

The judges also picked the catalogues of 
the following Nurseries as being excellent, 
outstanding productions: D. Hill Nursery 
Co., Dundee, Ill.; Chase Bros. Co., Rochester, 
N. Y.; Paul J. Howard’s Horticultural Estab- 
lishment, Los Angeles, Cal.; Hillenmeyer 
Nurseries, Lexington, Ky. 

The educational booklets, “Home Land- 
scapes” by Holm & Olson, Inc., St. Paul, 
Minn.; and “How to Grow Big Dahlias” by 
Dewns Dahlia Farms, Clayton, N. J., won 
special mention. 

Many other Nursery catalogues were list- 
ed as being of merit. 

It is the opinion of the judges that seed 
and Nursery catalogues have improved 
greatly in the past few years. They stress 
the following characteristics of a good cata- 
logue: . 

An attractive cover, which should picture 
the product and use the beauty appeal. 

Colored illustrations, preferably scattered 
through the book as attention arresters. 

Explanations of uses of flowers—layouts, 
plans, ete. 

Text matter that 
gives clear climatic 
tions. 

Prices that are clearly stated for each 
item. 

Quality paper, to reproduce half tones ef- 
fectively. Quantity should be sacrificed, if 
necessary to get quality. 

Easily understood order blanks, that are 
attached to make ordering easier. 

Several extra copies should be included. 

A self-addressed return envelope enclosed 
or attached. 

A good mailing envelope, pleasingly de- 
signed, to protect the catalogue from dam- 
age in transit and to give it.a good first im- 
pression. 

It was recommended that some of the best 
catalogues be included in the educational ex- 
hibit of the annual convention cf Direct-Mail 
Advertisers to be held in New York City 
next October. 


is comprehensive and 
and planting descrip- 


At the National Rose Society’s Spring 
Show, Westminster, England, Messrs. W. C. 
Slocock, Ltd., Woking, exhibited the new 
rose developed by Jackson & Perkins Co.— 
“Blaze.” Gold medal went to “Sir Henry 
Segrave” rose, exhibited by Alex Dickson & 
Sons Ltd., Newtownards; the Certificate of 
Merit to “Picture,” exhibited by S. McGredy 
& Sons, Portadown. 


Mansfield, Ohio, Nursery, specializing in 
all kinds of landscaping as well as growing 
a complete line of evergreens, roses, rock 
plants and hardy shrubbery, was established 
last month. The manager, A. C. Tuttle, was 
formerly located in Perry, Ohio, where he 
was associated with one of the largest Nur- 
series in that section. 


Nurseries Exhibit at Flower Show—Bunt- 
ing’s Nurseries, Selbyville, Dela., Conard- 
Pyle Co., West Grove, Pa.; and Harrison 
Nurseries, Berlin, Md., were among exhibit- 
ors in the professional class, at the Dover, 
Dela., Garden Club annual flower show May 
27-28. Some of the prizes offered to ama- 
teur gardeners were donated by Lovett’s 
Nurseries, Conard-Pyle Co., and others. 


New Insecticidal Discovery 

A new insecticide for Red Spiders—Selo- 
cide—is being put on the market by the 
McLaughlin Gormley King Co. of Minne- 
apolis. This new killing agent which has 
just been introduced is potassium, ammon- 
ium, seleno—sulphide. Its insecticidal value 
was discovered by C. B. Gnadinger of the 
Minneapolis concern. 

Mr. Gnadinger is already well known be- 
cause of his original research work in per- 
fecting the insecticide, Ever Green, the well 
known pyrethrum spray. His experimental 
work on Ever Green was carried out in the 
McLaughlin yormley King laboratories 
which have specialized in pyrethrum work 
since 1901. 

In perfecting Selocide, new insecticide for 
Red Spiders, Mr. Gnadinger had to go far 
afiield in his research activities to find the 
killing agent which would control Red 
Spider. Several hundred compounds were 
tested in the McLaughlin Gormley King Com- 
pany laboratories. Finally, it was dis- 
covered that selenium compounds acted as a 
positive killing agent against Red Spiders. 
Selenium was previously uesd for transmit- 
ting photographs by wire. Now the Mc- 
Laughlin Gormley King Company is using 
the same compound as its basic killing agent 
in the new insecticide, Selocide. 


Soil Erosion Toll 

The plant food removed from the fields 
and pastures of America every year by 
erosion is at least twenty-one times more 
than that removed by the crops harvested, 
says the United States Department of Agri- 
culture. 

The plant food taken by crops can be re- 
stored in the form of fertilizer, but that 
taken by erosion can not be restored, be- 
cause this ruinous process takes the whole 
body of the soil, plant food and all. Land 
impoverished strictly by plant food de- 
pletion, as sometimes results from continu- 
ous growing of the clean-tilled crops, is not 
worn-out land; the only worn-out land is 
that which has been so badly washed by 
erosion that it would be entirely futile to 
undertake its reclamation. 

The importance of tree planting to check 
soil erosion has been stressed in these 
columns from time to time. 

Radio Broadcasting—On May 25th at 6:15 
a. m. over Station WLS, Chicago; and on 
May 26th, 7:00 a. m. over Station WFNA, 
Dallas, Tex., the Caterpillar Tractor Com- 
pany gave a very interesting 15-minute 
broadcast—a trip to a South Carolina bulb 
plantation picturesquely described by the 
“Caterpillar Man,” interspersed with fine 
music by a quartet featuring Southern and 
plantation melodies. The broadcast clever- 
ly portrayed the drama of the Caterpillar 
Tractor at work on “land so swampy it quiv- 
ers like a tub of jelly.” This South Caro- 
lina bulb farm, Buckfield Plantation at Ye- 
massee, with a marketable crop of from 5 to 
10 million bulbs a year, operates 20 Cater- 
pillar tractors for every job from logging 
and road building to seedbed preparation 
and bulb digging. 





The new Nursery of the West Allis, Wis., 
park board is upon a site leased for five 
years, with privilege of buying at the end 
of that period, rental costs to apply on pur- 
chase price. Removal of 272 shrubs and 10,- 
578 trees and saplings from the old to the 
new Nursery has been completed. 





Incorporations: Faneuil Hall Nurseries, 
Inc., Boston, 5000 shares no par stock, J. J. 
Leonard, J. N. Queit, H. I. Queit.—Wood- 
worth Nursery Co., Woodworth, Ohio, 100 
shares no par, Kaufman & Neilson, Youngs- 
town.—Brookside Nursery, Inc., Wayne, N. 
J., Newark & Pompton Turnpike, $50,000, 
August M. Basile. 
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BAILEY’S STANDARD CYCLOPEDIA OF 
HORTICULTURE, 3 vols. Illustrated. Ful- 
ly indexed. 3639 pages. Indispensable for 
horticultural reference. The standard au- 
thority everywhere. Sold only in complete 
sets. Price $25 per set. American Fruits 
Pubg. Co., P. O. Box 124, Rochester, N. Y. 


ADVENTURES IN A SUBURBAN GAR- 
DEN, by L. B. Wilder. Gold mine of useful 
information on the uses and behavior of 
ever 500 new and old varieties of plants; 265 
pages, 19 illustrations, three plans with 
keyed lists of plants to use. $3.50 postpaid. 


AMERICAN ALPINES IN THE GARDEN 
by Anderson McCully. Each one of 535 
plants is described so that you can tell quick- 
ly if it is suited to your conditions. Explicit 
directions for making a rock garden; 262 
pages, 19 photographs. $2.50 postpaid. 

AMERICAN GRAPE GROWING MANUAL 
by U. P. Hedrick. Covers whole field of 
grape growing in America, including species, 
propagation, pests, marketing, grape prod- 
ucts; 458 pages. $3.00 postpaid. 

AMERICA’S GREATEST GARDEN by E. 
H. (Chinese) Wilson. A Study of Arnold 
Arboretum. The more salient features of 
the garden are lightly touched upon and 
some of its outstanding subjects are held in 
brief discourse; 123 pages. 50 full-page il- 
lustrations. $3.00 postpaid. 

ANNUALS IN THE GARDEN by H. S. Or- 
loff. Brief but complete and trustworthy in- 
formation for the home owner on how to get 
best results with annuals, 88 pages, 17 keyed 
planting plans. $1.25 postpaid. 

AZALEAS AND CAMELLIAS by H. Har- 
old Hume. Covers varieties, care and cul- 
tivation. 90 pages. $1.50 postpaid. 

CYCLOPEDIA OF HARDY FRUITS by U. 
P. Hedrick. Describes varieties of hardy 
fruits grown in North America; 370 pages, 
351 illustrations. $6.00 postpaid. 

THE DAHLIA by Lawrence H. Peacock. 
This book discusses classification, propaga- 
tion, garden cultivation, new varieties, har- 
vesting and storing of roots, etc. $1.25 post- 
paid. 

ELEMENTS OF PLANT SCIENCE by C. 
J. Chamberlain. An introduction to the 
study of plants by one with experience in 
imparting knowledge of principles of plant 
culture of practical value. 394 pages, 321 il- 
lustrations. $1.90 postpaid. 

EVERGREENS by F. F. Rockwell. Covers 
principles of good design, care in selecting 
proper sorts and proper attention after they 
are planted; 8&3 pages, illustrated. $1.00 post- 
paid. 

EVERGREENS, CULTIVATED by Dr. L. 
H. Bailey. Covers cultivation and identifi- 
cation thoroughly of all kinds; 433 pages, il- 
lustrated. $3.00 postpaid. 

EXPLORING FOR PLANTS by Dr. David 

Fairchild. An account of a three-year still 
hunt in Africa, the Canary Islands, Ceylon, 
Java and Sumatra after new plants; 611 
pages of real pleasure, 190 fascinatmg photo- 
graphs. $5.00 postpaid. 
- FERTILIZERS, by E. B. Voorhees. Treats 
of source, character and composition of 
natural, home-made and manufactured fert- 
ilizers; and suggestions as to their use for 
different crops and conditions. 365 pages, 
$1.50 postpaid. 


GARDENING IN THE LOWER SOUTH, 
by H. Harold Hume. The author has had 
long practical experience as gardener and 
Nurseryman in the territory of which he 
writes; 435 pages, illustrated. $5.00 post- 
paid. 

GARDEN MAINTENANCE by Ortloff & 
Raymore. Everything about garden upkeep 
and care; 316 pages, 38 illustrations in color, 
halftone and line. $2.50 postpaid. 


GARDEN, PLANNING AND PLANTING 
HOME, by P. Murray. A popular handbook 
containing concise and dependable informa- 
tion designed to help the makers of small 
gardens; 406 pages, 365 drawings and 31 
full page photographs. $3.50 postpaid. 















































GARDEN POOLS: Large and small, by L. 
W. Ramsey and C. H. Lawrence. Pools are 
increasing in popularity as fast as rock gar- 
dens did. Get ready to cash in on this popu- 
larity through the practical information on 
design, construction, planting, and care in 
this new book. Illustrated with 2 color 
plates and 27 beautiful halftones that will 
help you sell the idea to prospects. 13 use- 
ful diagrams. 2.50 postpaid. 

GARDENS, PERENNIAL by H. S. Ortloff. 
All the important steps in raising perennials 
are treated in a clear, brief manner; 18 gar- 
den planting plans with detailed description. 
$1.25 postpaid. 

HORTUS, by L. H. and E. H. Bailey. The 
Last Word on Plants. A dictionary in the 
true sense of the word, with information on 
22,000 genera, species and varieties of or- 
namental, fruit and vegetable plants in cul- 
vation in North America today; 652 pages, 
35 illustrations; $10.00 postpaid. 

INSECTS AND DISEASES OF ORNA- 
MENTAL TREES AND SHRUBS by Felt 
and Rankin, Authortative, up-to-date infor- 
maticn on protecting and curing trees of 
ravages of diseases ond insects; 507 pages, 
243 illustrations. $5.00 postpaid. 

INSECTICIDES AND FUNGICIDES by 
Anderson & Roth. A manual which gives in- 
structions in preparing insecticides and 
fungicides as applied to horticultural crops. 
A detailed study of spraying and dusting 
equipment is also included; 337 pages, illus- 
trated. $3.00 postpaid. 

LANDSCAPE GARDENING by O. C. Si- 
monds. Deals with the handling and shap- 
ing of land, the plant materials, arrange- 
ment of planting, how to plant, the utilizing 
of water in the landscape picture. The sub- 
ject of city and regional planning is dis- 
cussed, as also the conservation of natural 
resources from the artist’s point of view; 
318 pages, illustrated. $2.50 postpaid. 

LANDSCAPING THE HOME GROUNDS, 
by L. W. Ramsey. Tells what constitutes 
good taste in landscape gardening and shows 























how to achieve attractive home surround- 
ings. 170 pages. Illustrated. $2.00 post- 
paid. 





Valuable and 
$1.00 post- 


LAWNS by F. F. Rockwell. 
practical treatise on turf culture. 
paid. 

MANURES AND FERTILIZERS, by 
Homer J. Wheeler. A clear and unusually 
full discussion of the practical utilization of 
manures and fertilizers of all kinds, and of 
their relations to the plant and to the soil. 
389 pages, illustrated. $2.65 postpaid. 

MODERN NURSERY by Laurie & Chad- 
wick. Commencing with a survey of the 
Nursery business, it contains chapters on 
the location and layout of the Nursery; 
tools; structures for propagation; soils and 
fertilizers; several chapters on the different 
methods of propagation, all containing the 
latest results of practical research; cultural 
practices; control of pests; storage, packing 
and grading; office management; selling 
methods; nursery laws and quarantines; 
and plant patents; 500 pages of tested infor- 
mation, 110 illustrations and 70 useful 
tables. $5.00 postpaid. 

NURSERY MANUAL by L. H. Bailey. 
One of the old standbys. A complete guide 
to the multiplication of plants, giving an ac- 
count of the methods commonly employed 
in the propagation and crossing of plants. 
456 pages, illustrated. $2.50 postpaid. 

NURSERY, THE SMALL, by Nelson Coon. 
Covers Nursery sales and management. 
$1.00 postpaid. 

OUTDOOR LIVING ROOM by Ramsey 
and Lawrence. A book for every home 
owner; a guide for Nurserymen. 120 pages, 
illustrated. $2.50 postpaid. 


PLANT PROPAGATION: Greenhouse and 
Nursery Practice by M. G. Kains. Another 
standard work. Covers germination, seed 
testing, potting, layerage, bottom heat, cut- 
tage, classes of cuttings, graftage, theories 
and laws. 342 pages, illustrated. $2.25 post- 
paid. 




















PLANTS, What They Are and What They 
Do, by A. C. Seward. $1.50 postpaid. 

PLANT BUYERS INDEX by J. Edward 
Manning. Answers the question where to 
find it, showing fro mwhat American source 
each plant may be obtained. Locating 
20,000 varieties. $10.00 postpaid. 








SOILS: THEIR PROPERTIES AND 
MANAGEMENT, by Lyon, Fippin and Buck- 
man. Covers on introductory course in soil 
technology, in which a comprehensive view 
is given of the subject from the geological, 
physical, chemical and bacteriological stand 
points; 764 pages. $3.40 postpaid. 

SPRAYING, A MANUAL FOR by K. L. 
Cockerham. Practical reference and guide 
for the spraying, dusting and fumigation of 
plants for all insect pests and diseases that 
attack them; 87 pages, illustrated. $1.25 
postpaid. 

STANDARDIZED PLANT NAMES com- 
piled by the American Joint Committee on 
Horticultural Nomenclature. It is designed 
to serve every person who grows, handles, 
writes about, reads about, or talks about 
plants. 546 pages. $5.00 postpaid. 

TREES, BOOK OF by A. C. Hottes. Tells 
how, when, where and what to plant. Cov- 
ers description of every worthwhile tree, as 
well as culture, propagation, uses, desirable 
and undesirable features, etc.; 448 pages, 
200 half tone and line cuts. $3.00 postpaid 

ROADSIDE DEVELOPMENT by J. M. 
Bennett. A county official says commercial 
Nursery stock is cheapest and best for road- 
side planting. Read about it. 265 pages, il- 
lustrated. $5.00 postpaid. 

ROCK GARDEN AND ALPINE PLANTS 
by Henry Correvon. This book contains fhe 
most complete descriptive list of Alpine 
plants available. Besides the use and cul- 
ture of these plants, it discusses ferns, or- 
chids, cacti, rock gardens, wall gardens, and 
their other uses; 544 pages with illustrations 
in black, white and color. $6.00 postpaid. 

ROCK GARDENING, Simple Guide, by Sir 
James L. Cotter. A brief, practical manual 
on just how to grow rock plants, how to 
make and look after a rock garden, and the 
best time and means for propagating alpine 
plants; 126 pages. $1.00 postpaid. 

ROCK GARDENS by F. F. Rockwell. Tells 
just where and how to make a rock garden, 
what plants to use and where to put them; 
86 pages. illustrated. $1.00 postpaid. 


ROSE IN AMERICA by J. Horace McFar- 
land. A very clear discussion of rose va- 
rieties suitable to various sections of Amer- 
ica, followed by chapters on pruning, insects, 
and disease. The book is replete with il- 
lustrations, 233 pages. $3.00 postpaid. 


ROSES, by F. F. Rockwell. This book is 
especially adapted for recommendation to 
planters who seek information on caring for 
their rose plants. The book is designed to 
be used right with rose catalogues and 
growers’ lists. $1.00 postpaid. 


~ ROSES, HOW TO GROW, by Robert Pyle, 
































J. Horace McFarland and G. A. Stevens. 
211 pages, beautiful illustrations, many in 
color. $2.00 postpaid. 





ROSES, MODERN by J. Horace McFar- 
land. A uniform descriptive list of all im- 
portant roses in commerce, 2511 variety de- 
scriptions, 48 accurate color plates, 31 sepia 
pictures, 284 pages. $5.00 postpaid. 


TREE CROPS by J. Russell Smith. A 
permanent agriculture. Warns against 
erosion and exhaustion of the soil. The 
need for crops from trees which at the same 
time by their roots preserve the soil is 
graphically shown. 


LIST OF 160 BOOKS on Horticultural sub- 
jects covering Nursery, Greenhouse, Field, 
Ornamental #nd Fruit Stock, Vines, Insecti- 
cides, Spraying, Landscaping, Diseases, In- 
sects, Orchards, Gardens. Seven books on 
Landscape Gardening, six books on Rock 
yardening. List sent on request. American 
Fruits Pubg. Co., P. O. Box 124, Rochester, 
N. Y. 
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Hrs EVERGREENS 


The Hill Nursery 
The Company is the largest ex- 
elusive Evergreen Nursery in America. Its 
experience covers over 75 years. (Est. 
1855). Hill’s stand back of their stock. 


The nursery covers 
The Nursery 650 acres of inten- 
sively cultivated land, modern equipment 
and a highly trained organization. A large 
volume of business together with every ad- 
vantage of efficiency in methods and man 
power, all make for the lowest possible 


prices. 


° More than 20 million 
Hill Stock Evergreens are growing 
in the Hill Nursery. We grow over 100 
varieties of Evergreens covering the best 
hardy sorts selected over our long business 
experience. 


Hill Leadership andesciusive Hill 


varieties have been produced in this nur- 


sery. Seed planted in the Hill Nursery is 
all from known origin gathered under our 
supervision in localities known by ex- 
perience to produce trees best suited to our 
climate. 


Improvement of types is carried on con- 
tinually as we produce from cuttings and 
grafts only trees of the finest character. 


hi . ope, Our loca- 
Shipping Facilities tion, onty 40 
miles from Chicago, gives us direct access 
to all the leading railroads and insures the 
best shipping service to all points. 





Whatever your needs in Evergreens 
may be, Hill’s can serve you well. 
We can furnish your Evergreen 
needs at the lowest possible cost 
consistent with good quality and fair 
treatment. ° ° ° ° ° 

















WE INVITE YOU TO VISIT US DURING YOUR TRIP TO THE 
NURSERYMEN’S CONVENTION 
| [Only 40 miles from Chicago] 








IN CHICAGO, JULY 19-21 








D. HILL NURSERY CO. 


Evergreen Specialists — Largest Growers in America 


BOX 402 « « 


» 


» DUNDEE, ILL. 
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